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Having the peace of eternity and rich historical
and cultural heritage, quiet beaches, beautiful blue
hill, winding rivers, cascading waterfalls, green
woodlands, rock caves, exotic wildlife, along with
picturesque mud villages, sculptured temples,
colourful gay tribals and varied handicrafts are
incredible.

Odisha has been blessed with the richness
of culture and goes back a long way to its history
where the inception was
great and now our
generation I personally feel
has the ‘rightful authority
and inner voice’ to enhance
what it has and to promote
it and make the whole world
aware of what we were to
what we are to what we
want to make of it.

We are simply the
artist on the widespread and
diverse canvas that we have
been blessed with and each
one of us first need to understand the ‘instincts’
of the State and then draw a beautiful picture of it
and be ‘giving.’

The instant voice that I personally get after
I think Odisha is ‘exporting peace’ to the world,
the peace that it holds. The Buddhist tourism in

Odisha has observed the opening up of some new
vistas by recent findings from excavations. Despite
the fact that many Buddhist monuments already
exist in Odisha, these newly identified sites with
Buddhist remains have also added to the charm
of Odisha.

Buddhism is one of the world’s major
religions. While it belongs to humanity, its
origination and heritage sites in India remain a

contribution to the world
worthy of great treasure and
attention by India.The
origination of Buddhism, its
impact on historic and
contemporary India, and its
development and
subsequent spread across
the world are vital aspects of
the great Indian story. And
it is enriching not just for
Buddhists but for all of
humanity.

We could aim to embark
on a major initiative to strengthen both the physical
monuments as well as the intangible wealth in
cultural heritage of the Buddhist trail in India,
through co-ordinated investment and promotion.

With this we do not merely talk about
excavations or new findings but what we aim to

“Peace comes from within, 
Do not seek it without.”

Amita Singh
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do is to symbolically and practically export
“peace” from India to the world and build a
distinguished Brand India or Brand Odisha as the
anchor State for Buddhism in India and develop
and uplift the regions around the trail. This means
that we are identifying the Buddhist Trail and
taking the honour to promote these which would
not only aim towards enhancing the tangibles in
the State but also of the Intangibles that exists
around and within us which would uplift the
livelihood and accelerate rural development. This
long term initiative aims to bring together local
and national stakeholders, investors, spiritual
leaders and leading experts. Its aim is to develop
a public-private partnership to conceptualize and
realize the massive long-term economic and
cultural wealth potential of the Buddhist trail
existing in Odisha, that currently lies dormant or
we can say fragmented, in the soil and minds of
India.

Not only this in order to uplift the rural
development, we also strategise to build the
sustainable regions across the trail and the findings
which only strengthens the existing livelihood. I
may take the opportunity to bring towards the
immense opportunities in the State with the
Investment and Technology and take the initiatives
forward.

This also does not let us ignore the tourism
potential in the State which is also immense and
for that we would like to clearly understand the
inventory that the State holds currently. This starts
with the simple steps of promoting the current
inventory to building more around it as per the
relevance which not only attracts tourists but also

investors. This may involve aggressive and
cohesive online campaign to international tie-ups
for promoting tourism as there cannot be a better
combination of diverse beauty of the State which
just needs to be packaged strategically else it has
everything that would be required for bringing in
tourism and make it stand at one of the top
positions on the strategic world-India map.

It would be an honour to know the State,
the people, and bring together development from
the grassroots to the boardroom and then
showcase to the whole world of what magic it is
when the right opportunities are matched with the
right timing and right understanding.

(Amita Singh is an aware Indian citizen
who has been actively involved in strategic
advisory and also endeavours to bridge the gap
that may exist. This involves the strategic tie-ups
for technology, investment and promotion. In her
opinion, the only first step for any big dream that
one wants to conquer is ‘realisation’ and once
the realisation is backed by the ‘will’ to do it with
a vision that the stakeholders (People, Community,
Government, Customers, Employees, regulators,
Investors, Suppliers,) foresee and then the rest
follows. The value creation has to be visualised,
which is essential to unlocking the full potential,
as if that is not rightly perceived by the
stakeholders, then they ‘undervalue’ and that may
reflect in the commitments, leading to loss of
tangible and intangible benefits that may come
through.)

Amita Singh, B-3/74, Safdarjung Enclave,
New Delhi-29.




