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Media and Devel opment

CONCEPT OF DEVELOPMENT

Development is not purely an economic
phenomenon but rather a multi-dimensional
processinvolving recognition and reorientation of
entire economic and socid system. Since much
writings and definitions often start with economic
development or per capita income, the real
development process involves not only changes
in the economic Structure, but is interlinked with
the entire socid, political and cultura fabric of
the society. It is necessary to note that
devel opment does not mean mereincreaseinthe
per capitaincome or mere industridization but a
processinvolving anumber of qualitative changes,
nothing less than the upward movement of the
entire social system. Development may be
interpreted as attainment of a number of
modernization ideas, such asrisein productivity,
social and economic equalization, modern
knowledge and improved institutions and
attitudes. Proper and adequate development is
not done by didodging people from their roots,
culture and environments. Proper development
aways helps people to sdf-sufficient and sdf —
reliant.

According to some renowned
economists development works as a process of
expanding the red freedom that people enjoy.
Growth of GNP ( Gross Nationa Product ) or of
individua incomecan of course, bevery important
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as meansto expanding the freedoms enjoyed by
themembersof the society. Deve opment requires
theremova of mgor sourcesof bondage : poverty
aswdl as tyranny, poor economic opportunities
as well as systematic socid deprivation neglect
of public facilities as well as intolerance over
activity of repressve dates.

Some social activists and renowned
communication expertsdefines that devel opment
is removal of poverty, lessening of disparity
between regions and classes, building up of the
technologica infrastructure, modernization of
society through shedding feudaism, tribalismand
uperdtition, of thegradua achievement, economic
reliance. Development is measured in the
improvement of the lives of the people and the
drengthening of the family's or the individud’s
cgpacity to ded with the rest of the society and
of the nation’s capacity to ded with the world.

Another concept of development
uggests an index of physicd qudity of life as
evidenced by the sate of literacy, life expectancy,
infant mortality etc. Yet another notion of
development emphasizes freedoms, capabilities
and entitlement for better life, which could be
expressed in term of a scae, Smilar to those
congdered under qudity of life. Oneof therecent
entriesin the dternative devel opment prospective
is sustainable development. It draws attention to
the need to conserveresources so that the process
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of development would be sustainable without
endangering the resources for the future
generation.

According to the Dag Hammarskjold
Foundation Report development would mean
different things to different people in different
countries depending on the nationd priorities; one
child family in China, decreased pegticide usein
Philippines, Corruption in Indiaand so on.

The concept and definition of
development is ever changing and various
objectives are given importance at different time
period. But in order to keep the processon, media
hasbeen playing avery sgnificant raleinenhancing
public activism and in drawing &tention to the
deprivation of the socialy and economically
backward section of the society. Role of media
in the process of development has been
recognized as crucia. The fact that people's
participation is an essential condition for the
success of any developmenta programmes. The
media can act as an effective catdyst giving way
to socid transformation.

MASSMEDIA IN BRIEF:

The media can be considered a
combination of content —music, films, TV, radio,
publishing, advertisements and eectronic games
— dong with associated technological devices.
Over time what condtitutes ‘the media has both
expanded and proliferated. This became the
media which have been dosdy entwined with
technological changes — the consequences of
which have affected content, platforms and
devices as a whole. These developments have
aso provided for ownership opportunities and
new business models. Each new development
extends the reach and changes the format of the
media

We live in a society that depends on
information and communication to keep moving
in the right direction and do our daily activities

like work, entertainment, heglth care, education,
persond relaionships, traveling and anything ese
that we have to do. In the world of today, media
has become amost as necessary as food and
clothing. It is true that media is playing an
outstanding role in strengthening the society; it's
amirror of thesodiety. Itsduty istoinform, educeate
and entertain the people. It is partly because of
them that awarenessis spreading inthe society. It
isthemediawhich shgpeour lives Our liveswould
be incomplete without the media. Our decisions
are based on the information that we get from
our coworkers, news, friends, family, etc. What
we need to be awareisthat most of our decisons,
beliefs and vaues are based on what we know
for a fact, our assumptions and our own
experience. In our work we usudly know what
we have to do on our experience and studies,
however on our daily lives we rely on the media
to get the current news and facts about whét is
important and what we should be aware of. We
have put our trust on the mediaas an authority to
give us news, entertainment and education.
However, theinfluence of massmediaon our kids,
teenagers and society is so big that we should
know how it redlly works.

The 20" century witnessed the
development of mass media and foundation of a
globd media Inthe21% century thetransformation
of the mass media is accelerating as a
consequences of the digitalization of content and
it's globd digribution over digitd platforms to
digita devices. Both the print and eectronic
media houses just doubled their numbers in the
last few years. With the pace and rhythm of
industria development and signing of MoUs the
regiona print and electronic media became
hedlthier day by day. New mediado not displace
old. Rather they st Sde by sde. The number of
hardcopy newspapers and books publishing are
increasing day by day. The same content of those
books and newspapers can be accessed on the
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internet. Launching of number of 24 hourssatdlite
news channds and publishing number of news
papers and extending number of editionswill not
certainly make a sate developed. All the media
organizations should bear a strong sense of
objectiveand mediapolicy and everybody’ sgod
should be centered towards the development of
the society. Developmenta soriesdon’t haveany
clear cut definition. It dependson countries, States
and sometimes for the whole mankind’'s
requirement. Almos al the media organizations
want to be the forward player in the mediarace
for getting highest TRP or getting afavor of ABC.
But it is the high time to re-vduate dl media
entrepreneurs about how much space they are
sparing for developmental stories and in case of
news channels how much time they are sparing
for developmenta stories round the clock.

The media scenario has undergone
spectacular change since independence. Indiahas
been witnessng a revolution in communication
technology. But inthe Indian context, theyardstick
of development is entirdly different. The level of
progress we have achieved is not adequate
because of the deviating from the red objective.
In the last few decades another new trend of
Journalism is introduced that is Development
Journdism. Particularly in a developing country
like India, development journalism must concern
itsdlf with the people. It must show them how to
improve their bargaining power with the society.
It must make them redlize thet their future isin
their hands. It must describe the process of
backbone building. This new trend of journalism
must concern itself with the people. It must show
them how to improve the bargaining power with
the society. It must describethe processof change
and modernization, the new discoveries and the
products. In the last two decades the world has
witnessed tremendous growth in the media
industry. Both the print and eectronic media
houses just doubled . With the pace and rhythm
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of industrid development print and eectronic
media became hedlthier day by day. Severa
trends are gpparent in the media— most of which
have along history, some of which are new and
all of which are experiencing the impact of
digitization. Asthesetrendsunfold and intertwine
they will impact the contribution of the mediato
development.

A characterigtic feature of our country is
thet it is predominantly rurd in its economy. The
role of mass media for the holistic development
of the people has not received much attention.
Thisismore soin India, where 80 per cent of the
people live in villages. Mass media have been
considered as potential agencies for the
development of people primarily because their
reach is wide. Mass media are very suitable
ingrument for rapid development of developing
countries like India. Media has important role in
fostering Nationa Unity, literacy, educationd
technology, distance education, environmental
reporting for sustainable devel opment and women
empowerment. Developing thetheme of Nationd
Unity and elaborating the concept like
Nationdism, Nationd identity, sub-nationdismis
a ddightful and inspiring experience. Instances
from Chinawhere media could be harnessed for
enhanced national awareness and Nigeriawhere
media are viewed as National Unifier are
particularly noteworthy. The Indian experiences
has been different where as the eectronic media
— 0 far under the control of Government — are
mended to uphold the unity of the country. It has
beenwiddy fdt in practice that Delhi-centric view
has been projected neglecting other parts of the
country. There seems to be some vdidity in the
perception that at timesenough sengitivity hasnot
aways been shown to the cultures, cusoms and
languages from dates .

The creation and dissemination of
knowledge are key factors in the development
process—wherethe media have been insrumentd
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as ameansof soring and sharing knowledge. The
well recognized functions of the media are to
educate, inform and entertain wherethe socid and
economic contributions of the media to
development depend on the nature of the content
delivered. Direct devel opment benefitsflow from
educating and informing, with entertainment
possibly a‘hook’. “Edutainment” is acommon
component of development project.

The development impact of media
content- education, information, entertainment and
edutainment is related to the relevance of the
content delivered. Relevance requires that the
information delivered be adapted and
disseminated in formats and languages that
diverse socia groups can understand and act on.
Quite often the mogt relevant content is locd,
though the concept of “loca” operatesat different
levels—from nationd to community.

CHARACTERISTICS OF CONTENT
PRODUCTION :

Wedl are experiencing the continuoudy
expanson and evolvement of mass media. To
understand thesetrends, it isnecessary to consider
some important characteritics of the industrid
economics of content production :

« Theirrelevant factor : A wide range of
content is offered, but individuas sample a
minute fraction of these offerings.

% The packaging factor : For publishing and
aggregators it makes sound business sense
toassemblean array of rdevant andirrdevant
materials in one offering to attract mass
audience. Newspapersilludtratesirrelevance
and packaging, offering numerous sections,
supplementsand pullouts on sports, business,
travel, food, hedlth, society and other topics.
Some of which are thrown away by readers
at the point of sde,

s The venture Capital factor : Smilaly
investors are encouraged to take a bundled
portfolio gpproach in an environment of bits
and largely misses.

+« Thefluidity factor : Most media content
can be repackaged into different formatsand
for different platforms and devices. For
Instance, recorded music can be repackaged
as a sage musical that is later made into a
film, for which a sound track of recorded
music and ringtonesare sold. A themeridein
an amusement park, a cartoon character, a
comic book, a TV serial and even atoy may
become a film and then avideo-game or the
process may be reversed. Any successful
content product (such as best selling book)
is a pre-tested candidate product for
reformetting is a different medium.

The media are at the cutting edge of
technologica change, where the digitdization of
content, Next Generation Networks, falling device
and ditribution cogts, ever-increasing abundance
and new businessmodd sare overturning the pre-
exigting order of markets and the media, though
broadcadting, particularly radio remain crucid in
developing countries. This offers new
development opportunities requiring new policy
initiatives, and the realization of this by the
development community. In many ingtances the
media has yet to attain its gppropriate status on
the list of development priorities.

Themediaaresgnificant driver of growth
in many economics. The business of producing
content generates substantial income flows and
jobs that contribute directly to the economy.
Increase access to knowledge spurs higher level
of literacy, which gtrengthens human capitd for
higher productivity. The mediaare dso important
contributors to socia and culturd life and key
components of democratic structures. These
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contributorsto devel opment are often ddiberately
embodied in the media system.

Itisclear that theforma mediaproduction
sector has a substantial and growing economic
presence, including a high proportion of micro,
amdl and medium enterprises. Digitd mediaisa
major driver of investment in broadband
infragtructure and e-commerce, both of which can
transfer the development process. The media's
contribution to development occurs
samultaneoudy dong five closdy intermingled
influences plurdity and trangparency, behaviourd,
infrastructure and platform, economic, and trade.

< Plurality and transparency : The
contribution thet a plura media environment
makes good governance, transparency and
the functioning of markets (economic and
political) which can be seen as the media's
politica-economic role.

+ Behavioural : - The medid's contribution
to inspiring beneficial changes in the
behaviours of individuals, groups and
organgations.

+ Infragructureand platform : - Compelling
content isessentid for and the main driver of
investment in new convergent broadband

infrastructure and platforms, which hold the
potentia for transformationa development.

+«+ Economic : - The media provide many
jobs, epecidly in smdler Size enterprises.

« Trade: - TradeinIndig manly audio-visud
productsissubstantid but asymmetric, certain
trade barriers restrain investments and limit
opportunitiesfor devel oping country’ sexports
and o, the medid s potentid contribution to
development.

MASSMEDIA AND SOCIAL ISSUES

Poverty

Mediaand other forms of communication
can play avitd roleinimproving the conditions of
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life for the world’s poorest people. Some of
people who are concerned about development
issues have been interested in media. They have
tried to find ways in which communication and
particularly the mass media like newspapers,
radio and televison can be used to hel p countries
develop and thus reduce the amount of poverty.
Most recently, there has been enormous interest
in the potential of the internet to aid in
development. Many of those who have tried to
usethemediafor devel opment havebeen activists
—journdists, broadcasters, development workers
and politicians — but some have had more
theoretica role. There had been thousands of
books and articles dedicated for trying to
understand what role the media might play in
deve opment and to find waysin which might play
such arole more effectively. Unlike many areas
of communicationtheory, theseinvestigationshave
often been closdly tied to practice; Scholarshave
theorized about the best way to use the mediato
help development and activists have tried to
implement their findings.

Education

Education and media have been
harnessed to bring about changesin attitude and
values—s0 essentid for thetask of nation building.
Although mediacertainly havethe potentid toaid
the education system of the country, the success
depends upon ensuring the media technology
fulfillsthe needs of learners, teachersand society.
Media are particularly suited as adjuncts to
Distance Educetion and Open Learning System.
Thefact remainsthat Open and DigtanceLearning
System would not have created a viable and
lasting effect, within the overal traditiona system
of classroom teaching and university education,
but for the extensive use of media and
communication technologies. Communication not
only generates an educational environment, it
becomes a vehicle for education. Media
technology is being increasingly harnessed to
expand educationa opportunities.
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Environment

Since the 1972 Stockholm UN
Conference on Environment, issues concerning
environment and development have received
sustained mediaattention. Environment reporting
focuses virtually on contemporary crisis of
survival. The media coverage of grass root
movements throughout the country has certainly
theawarenesslevd of environmentd issues. Since
environmenta problems are assuming global
dimensions and infringe upon decison taken at
multi-laterd levels, the interest generated ranges
from the local issues of urban sanitation and
deforestation to globa warming and green house
effects. Environmenta issues have dso generated
“rethink” about the aid and funding procedures
of theWorld Bank, congtruction of big damsand
other environmenta projects.

NATIONAL MEDIA POLICY AND
DEVELOPMENT :

The International Commission for the
Study of Communication Problemsiin its Report
(1987) recommended : Communication be no
longer regarded as an incidentd service and its
development left no chance. Recognition of it's
potential warrants the formulation by dl nations
and particularly developing countries, of
comprehensve communication policieslinked to
overal socia, culturd, economic and political
gods. Such palicies should be based on inter-
minigteria and inter-disciplinary consultants with
broad public participation.

Stressing the importance of
communication policies, the report said,
communication policies and development
strategies have been considered as essentia
means of solving the mgor problems. The then
Chairman of Press Council of India, A.N. Sen
has however, been of the opinion that it may not
be wise to seek to lay down any firm Nationa
Media Policy, as the effective implementation of

the policy may creste any problem that is likely
to solve; dthough there may not be any difficulty
in ariving a a generd consensus as to certan
norms to be observed by the media instead of
seeking to lay down any firm Nationd Media
Policy. A policy is generally formulated and
adopted for achieving a particular object. In the
absence of any such object or fixed god, there
can beno question of framing any policy. A policy
adopted for achieving no particular purpose will
indeed be meaningless. To properly understand
and appreciate whether any National Media
Policy isat al necessary a thisjuncture, we have
to bear in mind two important consderations :
1. Whether the same can be adopted without
interfering with the independence of media; and
2. Exactly what is the object that the media are
expected to achieveand what isthe purposewhich
the media seek to serve.

CONCLUSION

Thetransformation of the mediacontinues gpace.
Initslatest phaseto top-down pre-existing order
is being thoroughly shaken-up. More people in
more places can create, distribute, access and
apply knowledge in the form of media content —
an armed, drive development. For talent rich
devel oping countries, there are new opportunities
for redefining new media related development
structure. At the same time the development
community hasto reset its sights.
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charge, Department of Journalism & Mass
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