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Mass Mediaand Rura Devel opment

Mass media, thefourth pillar of democracy plays
a pivotd role in upkeeping the socio-political

system of a country sound and hedthy. Due to
the advancement of information and

communication technology (ICT), therole of mass
media has been multiplied to ahigher order. Man
has conquered time and space dueto thismodern
technology. The print and ectronic mediaremain
a the helm of affairsin every nook and corner of
theworld. Mediatouchesthe remotest villageand

unfolds the irony behind the scene. Mass media
redlly connects the whole universe with a noble
mission to sharethe sorrows and sufferings, pains
and strains, success stories of the society. It

aways, if properly managed, tekesavitd part in

political affairs. Aswe know the development of
acountry depends upon the political will power,

it firesnot only the spirit of legidature but dso the
other two pillars of democracy. Andyss of the
affars of acountry is highly essentia for smooth
progress. Mass media perform the role of a
dynamic watchdog and erectsitsfingerstowards
any backlog in asystem. It diagnosesthe system
and opensthe pitfdls and tries to rectify it.

As we know, our country believesin a
democratic way of living and Indiahas completed
gxty fiveyears of itsindependence. Itis4ill inits
youth stage. Our country has been successfully
aurviving asthe largest democracy of the world.
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Thepaliticd thinkersof our country have provided
anew way of functioning for the rurd India as
Sseventy percent of thetota population resde here.
A szeable number of population congst of tribes
who have their own compartment of culture. Itis
rightly said ‘the soul of Indiaremainsin villages’
Inlast two decadesiit is observed that liberdism
hasitsimpact onvariousdimensonsof thehuman
civilization. Establishment of market economy
creates challenge to traditional cultures and
vaues. The rich culturd heritage of our country
faces a setback due to cultural homogenization.
It affectsthe urban population most and gradualy
cregps into rura circle. Neoliberal consensus
mekes culture Smple but it loses its identity. But
despite of seriousblow totherurd Indiait inherits
the cultura heritage. Asthe modern society isthe
consumer of mass culture produced by the
developed countries like USA, the country like
ours now faces chdlenge in the conservation of
our culture. But the rurd Indiais il shining with
arich culturd outcome. Culturd plurdity isfound
inits soul though it has some modern touch.

Mass media is a powerful influencer in
the present go of life. Starting from book to
internet it has catalytic action to the wide
population. It acts asamass mobilizer irrepective
of literacy. It distributes message abruptly. Where
adminigration can't reach, mass media touches
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the heart of the darkest spot of the globe. There
was atime where the rura India had no chance
to think over adaily newspaper, whereupon there
was awide gap between rura and urban segment.
But now rurd culture with urban tagte prevailsin
rurd India. Still we have to go a long way to
generate awareness among rurd people. It does
not imply that urban people with al modern
amenities have nothing to changefor enriching our
culture.

Severd nationd programmes have been
launched for poverty aleviation, employment
generation, food security, abalition of child Iabour,
safeguard of human rights, empowerment of
women, ensuring education for all, right to
information, rura dectrification, safe drinking
water, road connectivity, access to mass media,
etc. Prominent among them are Mahatma Gandhi
National Rural Employment Guarantee Act
(MGNREGA), Swarngjayanti Gram Swarozgar
Yojana (SGSY), Pradhan Mantri Gram Sadak
Yojana (PMGSY), Indira Awas Yojana (IAY),
National Socid Assstance Programme (NSAP),
National Land Records Modernisation
Progranme (NLRMP), Integrated watershed
Management Progranme (IWMP), Right To
Information (RTI), Right To Education (RTE),
RaghtriyaMadhyamik SkshyaAbhiyan (RMSA),
formation of Saf Help Groups (SHGS).

All these programmes need specia care
by themediapersonnd for smooth arrival of these
programmes to the needy people of the country.
Teevison broadcast programme and community
radio service are very hepful in this regard.
Newspapersand journashave no lessimportance
in propagating the misson of the government.

Our State Government has initiated
severd commendable stepsfor al sectionsof our
society. It haslaunched Biju KBK Y gjana, Janani

Suraksha Yojana, Supply of rice a the rate of
rupeestwo to BPL families. Mo Pokhari Y ojang,
Mo KudiaY ojana, Biju Rurd Electrification Plan,
Madhubabu Pension Plan, Bi-cycle Scheme for
students of tenth standard, bore well to farmers,
compensation to the farmers for drought and
untimely rain, severd wefare programmesfor SC/
ST & rurd road connecting programme, internet
connectivity, incentives to SHGs etc. For the
successful implementation of these programmes
media has aresponsible role to play. In order to
generate awarenessthereisno other wegpon than
mass media The Rurd Development Department
of Odisha sinceitsinception and Panchayati Ry
Department is thriving ahead for implementing
rural welfare plans. Rural works, rural water
supply and sanitation are mgjor thrust arees of
rural programmes. But as we know due to
ignorance of the people the welfare programmes
donot yield desirable results. Hence media
especidly dectronic mediahasto play avitd role
in generaing avarenessamong rurd people. Every
Panchayat is connected with website and Gram
Rozgar Sebaks are ready to provide up-to-date
knowledge to rurd people. ‘Knowledge is the
best vaccine for al maladies . Mass media can
provide knowledge to each section of people.

Some say massmediaisopiate of masses
and otherssay itisavitd aspect of human society.
As we know we are living in a globalised
knowledge world we have to change oursalves
to cope up with this changing world. Sometimes
mass media is criticized on ethical ground.
Sometimes media publishes distorted newswhich
creates imbalance in the society. It is the
responghility of the media persons to go deep
into the matter before publication. They should
publish redl, judicious, true facts rather than
polarized stories. It should befreefrom any bias.
It should try to develop four types of citizenship
politica, economic, socid and culturd citizenship.
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Especidly the culturd citizenship involves new
democretic Sructuresof dissemination and control
of information and culture (Mass media and art
etc) which alow every member of the community
to take part in the process and at the same time
develop higher intellectud and cultura potentidl.
The dite which control them filter out the views
of redity which they seeto befit to bemade public.
The press people most of the times fed hard
pressed to express freely the real views.
Individuds use the press for their benefit and for
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favour of their groups and it Sometimes mobilizes
the people in awrong way. Freedom of pressis
highly essential for its better performance.
Commercidization, paliticisation, individudization
of pressleadsto yellow journadism. Hence press
should be a regulator and reflector of public
opinion in an unprgjudiced and honest manner.

Pradipta Kumar Biswal, Lecturer, R.S. Mahavidyalaya,
Odagaon, Dist- Nayagarh.

Ethicsand Media

Mediaisundoubtedly very fast, vast and powerful
mode of communication. Nor doesit only apped
avad audience it has got a tremendous impact
on the palitical run of a country and culture of a
sodiety. FHIms, TV shows, Journdism (newspapers
and newschannels) al comeunder short yet large
"Medid'. By "Ethics and Media' we generdly
discuss the ethics in journdism which influences
the mindset of people and moulds the society.
Starting from westher forecast to "what will be
your future ?" It tellsyou anything and everything.
With such an impact any misconduct or
irresponsible act can not only affect but shake
the very base on which we havelaid our so much
comfortable lives. Sadly this is what happening.
So much power has come into their hands that
they have garted taking advantage of the faith
and liability of people. It has given away its base
to the chegp "money making" business. Fase
storiesare made huge sensation, money stopsthe
newsof many to create high classbusnesspeople
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and paliticiansindulgedinillegd practices. Cheagp
news are made highlight. Hooding of Amitabh
Bachchan's houseisanews but so many villages
smashed by the flood is not covered as news.
SRK's protein diet to get 6 packs is a news but
the plight of millions in Sarvation is nat a news.
They clearly show what will make people stick
totheir channelsor get acopy of their newspaper
everyday. Ethicsin mediais lacking so much so
that people have now started to question its
credibility. Without daiming of being origind, sad
"with great power comes great responshility.”
With more than 7000 newspapers and 80 news
channels running in the country can't a common
man turn to any one of 7080 to get origina 'un-
made news, to know exactly how ishislifegoing
to be dtered the next day ?

Anwesha Mohanty, D-7/F - Rail
Chandrasekharpur, Bhubaneswar-23.
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