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Development Challengesin Odisha
Role of Mediain Public Policy

What are the Development challenges in
Odisha?

Odisha is among the poorest of India's
magor states, despiteitsrich endowment of naturd
resources, and coastline. There have been positive
developments in recent years, and poverty rates
in Odisha have declined from 47% to 39.9%
between 1999-00 and 2004-05.* Despite this
improvement, poverty rates in Odisha remain
amogt twice as high asrates in the rest of India
Non-monetary indicators of poverty too confirm
the low welfare status of Odia households. For
instance, infant mortality rates are 65 per 1,000
live births rdlative to 57 per 1,000 live births for
India? Maernd mortdity rate, malnourishment
is exceptiondly high. Despite having 11 per cent
of country’s water resources, millions of people
in Odisha face severe water shortage both for
drinking and irrigation. Sanitation scenario is
gppdling. Only 8% of the rural households in
Odisha use toilets as compared to over 80% of
rurd populacein Kerda

Eighty seven per cent of Odisha's 37
million population isrurd, and avast mgority of
the poor livein rurd aress® Thereare substantial
regiond variaionsin the extent of rura poverty in
Odisha. Across the three regions of the date,
poverty rates vary from 87% in the Southern
interior region to 50% in the Northern interior
region to 32% in the Coasta region. Onaccount
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of the very high population dengty in the Coastd
region, however, the absolute number of rura
poor isroughly equally distributed acrossdl three
regionsof thegate. Odishalagsbehind thenationd
average in dmog dl development indicators.

This high rate of poverty in India,
particularly in Odisha can be atributed to :

» High level of dependence on primitive
methods of agriculture. About 75 per cent of
Indian population depends on agriculture
whereas the contribution of agricultureto the
GDP is 22 per cent. While services and
industry have grown a double digit figures,
agriculture growth rate has been less than 4
per cent.

e Unequd digtribution of resources

* Highdifferencein literacy rate. Although the
overdl literacy rate at 73.45 is close to the
national average, there is high difference
between didricts. While the literacy rate in
Khurdais87.51 that of Nabarangpur is48.2.

* Unemployment and under-employment.
60% of our labour force generates 18% of
our GDP. Agriculture (as we know it today)
condemns many Indian farmers to poverty
because of low productivity. One lac of
India's 6 lac villages have less than 200
people. Job cregtion clusters and soft and
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hard infrastructure need sze. New citiesneed
to be engines of poverty reduction.*

»  Environmenta degradation.

*  High popul&tion growth rate in many states,
mostly North Indian states.

» High levd of inequdity arisng from rurd-
urban divide

Fall out of continuation of poverty and hunger

Besides the human tragedy, one of the
ramificationsof poverty isanation with weak and
underproductive manpower leading to further
poverty and thus continuation of aviciouscircle.
Poverty coupled with inequdity in asociety gives
rise to socia tenson leading to class conflicts,
which might tear gpart the socid fabric and bring
about anarchy. The Maoist upsurge in Odisha,
Madhya Pradesh, Chhatisgarh, Andhra Pradesh
and severd other gates in India is the glaring
example. “The extremig politicd resstance has
gained ground & least in onefourth of thelandmass
a the very heart of the country.”

Can Public Palicy effect some change?
The answer is both yes and no.

Yes, if the policies are pro-peoplewith a
long term vison; and if the policies are properly
implemented. Ma-implemented policies can be
counterproductive.

No, if the policiesarewrong. Thereisa
cause for worry as public policy-making in India
has frequently been characterized by afalureto
anticipate needs, impacts, or reactions which
could have reasonably been foreseen, thus
impeding economic development. Policies have
been reversed or changed more frequently than
warranted by exogenous changes or new
information. O.P. Agarwa and T.V. Somanathan
have written a brilliant paper ‘Public Policy
Making In India: 1ssues and Remedies inwhich
discusses why India’s policymaking structures
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have so much difficulty in formulaing the “right”
policy and then gticking to it. It goes on to ask,
and make a modest beginning in answering, the
question of what can be done to improve the
sructures and sysemsinvolved in the making of
public policy in India. One of the suggestionsthat
they have suggested is more engagement with the
media and civil society & the policy formulation
level. That brings us to the fallowing question:

Why should media be concerned about
Development | ssues?

Before answering that one question: can
mediado something about it? We must note here
that there are at least 3 mgjor mediatraditionsin
modern India

— Diverse, pluralistic and relatively
independent press

—  State-controlled media like AIR,
Doordarshan.

—  Media outfits of various subdtern groups
and their organizations

Despite the wide diversity, in the present
Indian context, mediadoes play animportant role
inthe exertion of power and digtribution of vaues.
Mediaaffectsthe overal qudity of publiclifeand
aso shapes peopl€ s engagement in the specific
policy decisons in the Indian democracy. Now
onto the question: why should mediabe concerned
about poverty, or hunger, or displacement,
unemployment, hedth, sanitation and issues like
that ? There are basically three reasons.

* Media owes its status and power to its
dtruigtic, do-gooder role

* As aproduct of the society media has a
respongbility towardsiit

e Asabusnessventureit hasagtakein making
people capable enough to contribute to the
media business
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Mediaenjoyscredibility, built over years
of faith and trust asiit is perceived to be truthful,
unbiased, knowledgesgble, having basc humane
vaues, having amora universe and having socid
respongbility. In fact these perceptions are the
fountainhead of the power of media. Media has
to bedtruigticin order toretain itspower. People
want to escape poverty. So poverty isacal to
action - acal to change so that many more may
have enough to eat, adequate shelter, access to
education and hedlth, protection from violence,
and avoicein what hgppensin thelr communities.
Media as the fourth estate must share the
responsibility to help eradicate poverty.

Media has a responsbility towards the
society asaproduct of thesociety. Wedon't help
someone or something because we were the
reasons why they got in trouble in the first place.
We act because we can. For example, if we see
someonewho isdrowning, wedon't just let them
suffer or die because we're not the ones who
pushed them in the water. We act because we
can, and because someone may die if we don't.
Reducing poverty helps build stronger
communities, more stable governments and
improves the region’s economics. For example,
if developing countriesgained even just 1% more
of thevaueof world trade, it would lift 128 million
people out of poverty. It would aso provide
economic growth for developed countriesasnew
markets opened up to our own producers.

Mediais ds0 a busness. Therefore like
al honest businessss it has a stake in removing
poverty. Improvementsin theliving Sandardsand
income of peoplewould have significant economic
benefits for everyone, including media business.

Status of development reporting

Now that we know why media should
be concerned, the question remains. is media
concerned. It will be pertinent to quote what one
of our most respected journdist B.G.Verghese

wrote, “In the competition for circulaion/ratings
and alarger sharein the consumer rupee through
advertisng there has been a dumbing down of
serious reportage and andysis, atrividisation of
news and events, sensationalism and prurient
coverage, invason of privecy, trid by press, resort
to rumour, gossip and innuendo without
verification, and disregard for fair and baanced
reporting or prompt correction whenin error and
the right of reply”.®

A recent content analysis of three
mainstream Odia newspapers shows that
development newsfindsjust about 2 to 3 per cent
of the total editoria space. Does devel opment
news get prominence in mainstream Odia
newspapers ? The content analysisshowsthat just
0.4to 1.57 per cent spacein front pages of three
largest circulated newspapers were occupied by
development news. Werethe devel opment issues
discussedintheeditorid pages?Y es, but thepace
occupied just 0.47 to 1.45 per cent of the space.’

Thetrendissmilar in newspapersof other
languages, and other media like television.
Increasingly more space and time is devoted to
trivia, to non-issues. For example, the Lakme
India Fashion Week 2008 edition produced, in
one count, some 4,00,000 words in print. Over
1, 000 minutesin television coverage. Some 800
hours of TV and video footage were shot. Close
to 10,000 rolls of film exposed. Consder that
thiswasthe main mediaevent in acountry where
less than 0.2 per cent of people sport designer
clothes, where per capitaconsumption of textiles
in 2002 a 19 meters, was way beow the world
average.

In its eagerness to cover non-issues,
mediaisnot focusing onred pressingissues. When
hundreds of journalists and photographers were
covering Lakme India Fashion Show or smilar
‘show’s, scores of farmers were committing
suicidein various placesin the countryside. It did
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not get the kind of coverage, it deserved. Growing
hunger amonggt the poorer sectionsin Indiashould
have been a matter of urgent concern anywhere
in the world. With wel over 300 million hungry
people, India aone has more undernourished
human beings than all of sub-Saharan Africa
combined. But thisdoesnot ssemamater of grave
concern within the media. There are anumber of
pressng issues that concern millions of people,
like non availability of basc services- hedlth,
education, roads, which are not addressed by
media Non availability of drinking water in many
parts of the country is a magor issue. So is
displacement. So is labour migration. The lig is
endless. Inequality between the rich and poor is
growing. In fact it has grown more in the last 5-
10 years than it had in the last 50 years after
independence. Socid tensonisontherise Sois
violence. But mainstream media seems not to be
bothered. There seems to be a disconnect with
the ground redlity. P. Sainath writes in anguish,
“But how do we address problems whose
existence we barely acknowledged in the first
place? So forget about the agrarian crisis, and
the 1,82,000 farm suicides associated withit over
the past decade. And when was hunger and
joblessnessanissue (inthemedia), any way?Most
publications have given zero space to India's
disma show in the global Hunger Index.”®

Causes of the disconnect

Now onto the causes. Therearetwo sets
of causes redly, one from the media angle, one
from the media-users angle. First from the media
agle
(i) After 60 plus years of independence, the

missionary zed of pre-independence media
has logt its steam. Mediais a business now,
infotainment business with a bit of socia
respongbility thrown in. Since it is business
it has to cater to the want and need of its
consumers, more to want than to need.
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Hence it gradudly ams at lowest common
denominator. Entire approach changes.
Seriousissuesaregradudly pushed out. The
‘dumbing down’ processisin place.

(i)  Advertisement isbecoming moreimportant.
With mediabecoming more capitd intensive,
and the product sdlling at less than the
production cog, advertisement revenue is
becoming morecrudid for survivd. Thedake
is becoming higher. Gradudly what media
needs is not readers or viewers, they need
consumersfor the products advertised. This
role reversal determinesthe content. Media
no longer needs people who would think,
they require zombies, who would only
consume.

(i) The media have, as P. Sainath puts it, “lost
their compass, and withiit, their compassion.
Wheat Prabhat Pattnaik, one of our foremost
economigts, cdls, ‘themora universe' of the
media has changed alot for the worse. Al
their technical advances can not hide this.
Indian journas of the freedom struggle had
differing perspectives, angry debates. There
was richness and variety. Today you have
Mcmedia. It tagtes the same everywhere.®"
There has been, as P. Sainath puts it, ‘a
recesson of theintellect’ in the medial®

From the media-users angle:

() The most cogent explanation for why
journalism in the public interest has lost
leverage was offered by Polk Laffoon 1V,
the corporate spokesman of Knight Ridder.
“I wish there were an identifiable and strong
correlation between qudity journaism ...
and newspaper sales,” he said. “It isn't
...that ample.”** Why doesit happen?We,
the media users seek entertainment in dl
forms, shapesand Szesand information that
we can use for our persond gain.
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(i) Serious issues bore us. We do not want to
devedeepintotheissue. It iseasy notto be
involved. We want light reading materid,
pretty picture to ogle a&. And then get on
with our mundane life.

(i) Weneadidols. And wenow want them well
dressed and well hedled. Weneedidolslike
ingtant coffee. Page3 personditieswith their
shdlow but colourful personafulfil thisneed.

But, what isthe problem?

Many ask: what is the problem if media
IS bypassing serious, basic issues? That is what
people want. And what is the problem yaar ?
Apparently there is none. But look closdly. The
process is changing the way we look at core
issues. Serious issues. There is less space for
serious issues and even lesser for its andyss.
Mediais supposed to set agenda, and inthisway
a totaly skewed agenda is being set. As B.G.
Verghese says, “ Serious journdism mugt remain
part of thedemocratic dharma. A truedemocracy
isinseparable from an informed people exposed
todiverseviewsandidess” Gradud triviaisation
deniespeoplethisexposure. Itisathreet to hedthy
democracy.

Thereissomething more seriousthanthis.
This trividisation process is egting into the vitas
of hedlthy socidization process. Further it is
gunting the humanizing process and triggering a
Sniger dehumanising process. It is promating ‘I
..me culture. It ispromoting ashdlow, ‘dl body
- no soul’ kind of existence. It is a negation of
what human civilization sandsfor. And we don't
seem to understand. There lies the big problem.
As Prasannargian writes in India Today, “The
legitimisation of trivia as a cause only magnifies
the pornography of protest, not the debatable bad
taste of the act itsdlf. It is a pretence born out of
paranoia.”*?

Consder what P. Sainath says. “If we
wereto look back at Indian journaism of the last
15 years—how rdevant would it be? Therewere
hugetechnological advances. Mgor gainsinreach
and technique. But how did the media connect
with, say, the giant processes gripping the Indian
countryside? Did it achieve greatness? Even
goodness? Perhaps its mediocrity was too
pronounced for it to gain even notoriety. (Though
afew did manage that.)”

Istherea solution?

Yesthereis. It liesin two leves & the
media consumers and at the media content
producers . Both media consumers and content
producers can and ought to play their roleto help
mitigete poverty. However, | shdl concentrate only
on the role media can and should play.

What roles media can play?

Media can play five roles. There can be
consderable overlapping in the roles.

* MediaasaWatchdog: It issaid that sunshine
is the best disinfectant. That somebody is
watching me- is the best deterrent to lot of
socid maladies like corruption.

* Media as an Enabler: Media increases
peopl€' s access to information. Information
brings them power and to some extent
prosperity. If we take a look at the media
consumption and development matrix of
Kerdaand Bihar or Odisha, weshdl find that
there is a clear relation between access and
use of media and development.

e MediaasaPublic sphere: Peoplecanar and
share their ideas through mass media. 1ssues
can be discussed. Suggestions for solutions
of problems can be aired and discussed. For
example media can help discuss the
suggestions M S Swaminathan offered to
mitigate hunger and ensuring food security in
the ‘Food Security Atlas .®* Socially
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respongble journdlism is a struggle to gain
public space within the private sphere.

* Media as an Informer: Media can inform
people about various problems of society,
andwhat causesthem, and what isbeing done
or not done about them. This helps fix
accountahility.

* Media as a Plaform: Media can provide a
platform, where people can air their
grievances, put forth their views, and
participate in governance.

Conclusion

“Attheend of theday, the mediaremains
a public trust, which alone justifies its
characterisation as the Fourth Edtate. Its prime
asset is credibility. The maintenance of
professona standards of fairness, balance and
public interest is criticad to its place in society.”
Forget this, and mediawill loseits credibility, and
for media, especidly newsmediacredibility isthe
fountainhead of its power. One word for the
content creators in media. development is not a
‘dry’ and*boring’ area. It can be madeinteresting
reading/viewing. It is possible to present the
stories in a way to shake people out of ther
supor, to gtir their collective conscience. All it
takesis skill and gpplication.

It is possble to meet the development
challenges. We can, collectively and individudly,

participate in making that change happen.
Footnotes :

1. http://planningcommission.nic.in/news/
prmarQ7.pdf Poverty estimatesbased onauniform
recall period suggest that poverty rateshavefallen
from 36% in 1993-94 to 27.5 in 2004.

2. National Family Health Surveys (2005-06) Fact
Sheet — Odisha.

3. Odisha hasone of thelowest popul ation densities
among Indian states.

4. India Labour Report, 2008
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Ramon Magsaysay Award winner. Heiscurrently
Visiting Professor at the Centre for Political
Research, NewDelhi.

7. The content analysis was done by the students
of Indian Institute of Mass Communication,
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Dharitri and Samaj.

8. P.Sainathinan edit page article: ‘ A recession of
Intellect’ published in the Hindu, April 20, 2009.

9. Excerpted from P. Sainath’s book, The Indian
Media: Illusion, Delusion and Reality’, acollection
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New Delhi, January 2006.

10. P. Sainathinan edit pagearticle: ‘A recession of
Intellect’ published in the Hindu, April20, 2009.

11. State of the News Media 2006 report presented
by the Project for Excellence in Journalism, a
research institute affilia ted with the Columbia
University Graduate School of Journalism and
funded by the Pew Charitable Trusts. Details at
Www. newswatch.com.

12. S.Prasannargjan, IndiaToday/TheKissof Death/
May 14, 2007. Vol. XXXII Number 19. Page 32.

13. The Atlas concludes with a “ Sustainable Food
Security Compact,” a nine-point action plan for
every Stateand Union Territory. The action points
refer to stabilizing population, conserving and
enhancing land resources, ensuring water
security, conserving and restoring forests with
community participation, strengthening
biodiversity, improving the atmosphere, managing
common property resources, intensifying crop and
animal production in a sustainable way, and
forming a Coalition for Sustainable Food Security
in every State. Details in : http://www.mssrf.org/
fs/atlas/atlas.htm

Dr. Mrinal Chatterjee, Professor in Indian Institute of
Mass Communication (IIMC), Sanchar Marg,
Dhenkanal 759 001, Odisha.
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Ethics and Socid Media

1. INTRODUCTION

The last two decades have witnessed a rapid
transformation of traditional mediainto new media
that encompasses digital, computerized, and
networked information and communication
technologies. This shift has raised concerns and
discussions around the positive and negative
implications of the new media, and other issues
suchas: control of informetion, volumeand speed
of communication. Socia networking Stes, video-

sharing Stes, wikis, blogs, among many others,
have evolved as a result of web concepts and

new media technologies. Millions of people
around the globe, through socid networking like
internd, externd, or mobile are recently building
online locd, regiond, and globa communitiesto
communicatether shared interestsand activities,

disseminate information, and interact through a
variety of web-based tools. The useof new media
and social networks (e.g. Myspace, Facebook,

Linkedin, Twitter,) has implications for society,

culture, and politics that has encouraged
researchers to investigate a variety of related
issues such as. socid identity, privacy, distance
learning, socid capitd, sociopsychologicd effects
of theweb, misuse of cyberspace, diagpora, socid

datus, and access to information.
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2. EtHics, DiscLosuRE AND THE M ORALITY
OF TECHNOLOGY

Socid mediaunliketraditiond mediaare
usudly interactivein nature, SO userscan comment
on and edit published materia, making it difficult
to control content. Socia media blurs private/
public boundarieswhen persond information and
opinionsenter the public domain. The boundaries
between persona and work life also become
blurred as companies make use of socia media,
designed primarily for persond use, for business
purposes, and likewise employees access
persond steswhile a work.

There has been a transformation in
communication because of socid media. Here
aresome changesthat have occured inthe process
of the flow of information.

» People have now become both the producer
and consumer of information.
» Newscan be shared ingtantly online beforeit
even reaches the television.
» The judgment of communication is both
positively and negetively affected.
® |tisup to the reader to decide whether
or not theinformationistrueand credible.
The reader must carefully look at the

context, channel, and author of the
informetion.
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> Because more people communicate online,
the vaue of face-to-face communication is
logt. This has multiple effects on the way a
message is received and interpreted.

» Peoplehavethe scopetofilter out and choose
the types of messages they need and those
they do not.

3. ConTEMPORARY ETHIcAL CONCERNS
ABOUT SociaL NETWORKING SERVICES

While the social and natural sciences
focus on the impact of Social Networking
Services(SNS) on psychosocial markers of
happiness'well-being, psychosocid adjustment,
socia capital, or feelings of life satisfaction,
philosophica concerns about socid networking
and ethics have generdly centered on topicsless
amenableto empirica messurement, eg., privecy,
identity, friendship, the good life and democratic
freedom. More so than * socia capita’ or fedings
of ‘life setisfaction,” these topics are closdly tied
to traditiona concerns of ethica theory, eg.,
virtues, rights, duties, motivations and
CONSequUences.

3.1 SociaL NETWORKING SERVICES AND
Privacy

Technologies of socid networking have
added anew sense of urgency and new layers of
complexity. Some fundamental practices of
concerninclude: the potentid availability of users
datato third partiesfor commercia, surveillance
or data mining purposes, the cagpacity of facid-
recognition software to automaticaly identify
persons in uploaded photos; the ability of third-
party applicationsto collect and publish user data
without their permission or awareness; the
frequent useby SNSof automatic ‘opt-in’ privacy
contrals; the use of * cookies' to track online user
activities after they haveleft aSNS, the potentia
use of location-based social networking for
gaking or other illicit monitoring of users physicd
movements, the sharing of user information or
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patternsof activity with government entities; and,
last but not least, the potentid of SNSto encourage
users to adopt voluntary but imprudent, ill-
informed or unethical information sharing
practices, either with respect to sharing their own
persond data or sharing data related to other
persons and entities.

3.2. THEETHICS oF IDENTITY AND COMMUNITY
ON SociaL NETWORKING SERVICES

Technologies socid networking open up
a new type of ethica space in which persond
identitiesand communities, both ‘red’ and virtud,
are constructed, presented, negotiated, managed
and performed. SN'S such as Facebook canaso
be viewed as enabling authenticity in important
ways Whilethe ‘Timdine feature digolaying my
entire online persona history can prompt me to
‘edit’ my pad, it can aso prompt me to face up
to and assmilateinto my thoughtsand actionsthat
might otherwise be conveniently forgotten.

3.3. FriEnDsHIP, VIRTUE AND THE GooD LIFE
ON SociaL NETWORKING SERVICES

SNS can fadilitate many types of reaiona
connections: Linkedln encourages socid rdations
organized around our professond lives, Twitter
is useful for creating lines of communication
between ordinary individuasand figures of public
interest, MySpace was for atime a popular way
for musicians to promote themselves and
communicate with their fans, and Facebook,
which began as away to link universty cohorts
and now connects people across the globe, has
recently seen a surge in business profiles amed
at establishing links to existing and future
customers. These sorts of questions about how
onlinefriendships measure up to offline ones, dong
with questions about whether or to what extent
online friendships encroach upon users
commitmentsto embodied, ‘ red-world’ relations
with friends, family members and communities,
defined the ethical problem-space of online
friendship as SNS began to emerge.
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3.4 Democracy, FREEDOM AND SoclAL
NETWORKING SERVICES IN THE PuBLIC
SPHERE

As is the case with privacy, identity,
community and friendship on SNS, ethical
debates on theimpact of SNSon civil discourse,
freedom and democracy inthe public sphere must
be seen as extensions of a broader discussion
about the palitica implications of the Internet. A
related topic of concern is the potentia of the
Internet to fragment the public sphere by
encouraging the formation of a plurdity of ‘echo
chambers’ informationa slos for like-minded
individuas who ddiberately shidd themsdves
from exposureto dternative views. Theworry is
that such insularity will promote extremism and
the reinforcement of ill-founded opinions, while
aso preventing citizens of a democracy from
recognizing their shared interestsand experiences.
Findly, thereisthe question of theextent towhich
SNS can facilitate political activism, civil
disobedience and popular revolutionsresulting in
the overthrow of authoritarian regimes.

3.5 SociaL NETWORKING SERVICES AND
CVYBERCRIME

SNS have been targeted, especidly in
mass media, as potential hosts for a broad
spectrum of ‘cybercrimes,’ including but not
limited to: cyberbullying, cyberstalking, child
exploitation, illegal survelllance, identity theft,
intellectual property and copyright violations.
Cybercrimeis an enduring topic of philosophica
interest for the broader field of computer ethics,
and the migration to and evolution of such crime
on SNS platforms may raise new and digtinctive
ethicd issues in the coming decades.

4, SociaL NETWORKING SERVICES AND
M ETAETHICAL | SSUES

A host of meta-ethical questions are
raised by the rapid emergence of SNS as a
dominant medium of interpersona connection.
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SNSand other emerging informeation technologies
do not relidbly confine themsdvesto nationd or
cultura boundaries, and this creates a particular
challengefor applied ethicists. For example, SNS
practices in different countries must be analyzed
againgt aconceptua background that recognizes
and accommodates complex differencesinmord
norms and practices concerning, for example,
privacy. Other SNS phenomena that one might
expect to benefit from interculturad andysis and
that are relevant to the ethical considerations
include : varied culturd patterns and preference/
tolerance for affective display, argument and
debate, personal exposure, expressions of
politicd, interfamilia or culturd criticiam, rdigious
expresson and sharing of intellectua property.
Alternatively, the very possibility of a coherent
information ethics may juxtapose chalenge, for
example, fromacondructivist view that emerging
socio-technologica practiceslike SNScontinualy
redefine ethicd norms—such that our analyses
of SNS and related technologies are not only
ceased to operate from shifting ground, but from
ground that isbeing shifted by theintended object
of our ethica adjudgement.

There are, thus, pressing practical
concerns about whether and how philosophers
can actudly have an impact on the ethicd profile
of emerging technologies such as SNS. If
philosophers direct their ethicad andyses only to
other philosophers, thenit islikely such andyses
will function smply as ethicad postmortems of
human-technology relations, with no opportunity
to actudly pre-empt, reform or redirect unethical
technologica practices.

Dr. SpanditaKar, S-73, Maitri Vihar, Bhubaneswar.
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Ethicsand Media

Reasonable Restrictions on reporting matter subjudiced in Electronic Media

A successful democratic country rests over four
pillars democracy and the press or media is
known asthefourth pillar. Ordinarily thefreedom
of pressmeansand includestheright to print and
publish without interference of the state or any
public authority except such interference is
authorized by the Condtitution.

Primarily thefreedom of pressoriginated
in England. Inthe exposition of famous statement
of MELTON *“give me the liberty to know, to
utter and to argue fredly according to conscience
above al authorities” It was a remark in 1662.
Theambit of reasonable expectationin publishing
matters subjudiced requiresthought, conscience,
legd approach, reformatory ideapesping into the
deeper requirements of freedom and individud
freedom of gpeech and expression. The prevailing
profile cases like in voltage manner such as 2G
casesof Telecom Depitt., Cod gate scam, Mining
Scam and other highlighted corruption cases
coupled with Crimina cases like Arushi murder
case, Haryana Gang Rape Case, Bank Scams
and other cases are burning issuesin the present
society. Electronic media, especidly the T.V.
Channels are requiring reasonable redtrictions in
their live telecadt.

Art.19(2) of our Constitution empowers
the state to impose by law reasonably redtriction
on the right conferred by the Conditution in the
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above cited circumstances, it iswell known that
any right under the Condiitution islimited to ditizens
and dso cannot be claimed by non-citizen —the
above observation made by the Hon’ble
Supreme Court in AIR 1959 SC 395, 402, in
Sharma vrs. Srikrishna. It is here to say that
restrictions would become unreasonable if it
imposes a permanent ban on entry of each such
newspaper. Smilarly if it empowersadminidrative
authority toimpose ban without giving the person
to be affected an opportunity of being-heard, then
aso it is unreasonable. Moreover the restriction
to be vaid mugt relate cons derations mentioned
as observed by Hon' ble Supreme Court in AIR
1958 SC 89 Virendra vrs. State of Punjab.
Again the discussion of reasonable expectation
of the media come up before the Apex Court in
AIR 1973 SC 106 Bennett Coleman vrs.
Union of India and dso explained in AIR 1960
SC 633 Superintendent of Centra Prison vrs.
Rama Mohan L ohia.

ARTICLE -14

Article 14 of the Condtitution of India
provides—*The State shdl not deny to any person
of lawswithin theterritory of India It impliesthat
an individual citizen, Govt. press or any
organization enjoysequd fundamentd rightsinthe
eyes of law and no one has aright to transgress
therights of the othersand the State hasto protect
it National Press Day Special
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DAMAGESTO PEOPLE

Let ustake an birds eye view in respect
of a matter published and telecast live and its
damages on people and society and aboveadl the
country at large. In this respect their lordship in
Manshi Ram vrs. MelaRam, AIR 1936, Lah
23, their Lordship quoted “what has been printed”
may fal into many “heads’. Moreover a printed
meattersisgeneraly themaost permanent character
and people are disposed to bdieve “what they
generdly see in print. Hence, where a libd is
published in a newspaper the person defamed is
entitled to substandard damages. The mere fact
the proprietor of the paper had no knowledge of
the publication of libel in hispaper can not absolve
him from avil ligbility.

Article 19(1) of the Indian Condtitution
declares that dl citizens shdl have the right to
freedom of speech and expression. Though
freedom of pressis not explicitly guaranteed as
fundamentd right it isno longer in doubt thet it is
implicit in the freedom of speech and expression
which have been stated by Dr. Ambedkar in the
Condtituent Assembly, and it has been pointed
out in Express Newspaper vrs. Union of India,
AIR 1958 SC 578 and in Ramesh Thaper vrs.
State of Madras, AIR 1950 SC 124 (Para— 10).

ELECTRONICS MEDIA /| T.V.
COVERAGE

Recently the Supreme Court inits land
mark Judgment on August 30, 2012 while
upholding Terroris AMAL KASAB hang for
26/11, attacksthe Hon' ble Bench, wascriticd of
the manner in which T.V. channds put their
commercia interest and jeopardized nationd
security by 24x7 live tecast of the operations
thet helped terrorigts in planning and holding on
to their hideouts.

The Supreme Court which isthe Highest
Court of our country in a gtinging rebuke to the
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electronic media said driven by commercial
interests, T.V. Channels, Telecast operations
against 10 terrorists during 26/11 attacks on
Mumbai. The Bench held “The shots and visuds
that were shown liveby T.V. channdscould have
also been shown after al the terrorists were
neutralized and the security operationswereover.
But in that case the T.V. programmes would not
have hed the same dhill, scintillating and chilling
effects and would not have shot up the TRP
ratings of the channd”, a bench of justices Aftab
Alam and C.K. Prasad said —

“It must, therefore be held that by
covering live terrorigt atack on Mumbai in the
way it was done, Indian T.V. channds were not
sarving any Nationd interest or socid cause. On
the contrary, they were acting in their own
commercid interest, putting Nationa security in
jeopardy, it sad.

After upholding degth pendlty to thelone
aurviving Pakigani Terrorist Ajma Kasab, the
Bench said the manner in which TV channds
competed with each other in showing gory details
of the mayhem and operations of security forces
greetly harmed their argument that there should
be sdf-regulations and no externa censorship.

The Apex Court said that the character
and credibility of theinditution were tested in the
times of emergency. “The coverage of Mumbai
Terrorigt atacks by the Manstream Electronics
Media has done much harm to the argument that
any regulatory mechaniamfor themediamust from
within”.

TheBench said it wasnot possibletofind
out whether the security forces actualy suffered
any casudities or injury on account of the way
their operation were telecast dive’. Bt it is
beyond doubt that the way the operations were
fredly shown not only exceeding difficult but lso
dangerous and risky” it said.
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“The reckless coverage of terrorist
attacks by channels thus gives rise to Stuation
where on the one hand, the terrorists were
completely hidden from the security forces and
they had no means to know their exact position
or even the kind of fire arms and explosives they
possessed and on the other hand, the position of
security forces; their weaponsand their operation
movements were being watched by the
collaborators across the border on T.V. screens
and being communicated to theterrorigts’ it said.

The court further found from the
transcripts of conversation betweenterroristshold
upinTg Hotd, Oberoi Hotd and Nariman House
andther handlersin Pakistan that theterror master
minds were watching the live telecast and got
important inputs about the pogitioning of security
forces.

The Bench further said that there were
countlessingtancesto show that the collaborators
were watching practicaly every movement of
security forces which were trying to tackle the
terrorist under relentless gunfire and throwing of
grenades. Apart from the transcripts, we can take
judicid notice on the fact thet terrorist attacks at
al the placesin goriest detals, were shown live
on Indian TV from beginning to the end dmost
non-stop. All these channel swere competing with
each other in showing the latest development on
a minute-to-minute bas's, including the pogition
and movement of security forces engaged in
flushing out the terrorists’ the court said.

The Hon'ble Supreme Court said no
amount of judtification citing right to freedom of
expression could be acceptable as the manner of
coverage was totaly wrong.

Freedom of expression, like other
freedoms under Article 19 of the Conditution is
subject to reasonable restrictions. An action
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tending to violate another person's right to life
guaranteed under Art.21 of the Condtitution or
putting national security in jeopardy can never be
judtified by taking the plea of freedom of specch
and expression.

It is pertinent to mention here that 10
channelswhich areworking arefor paid coverage
and to promote aparticular politica party’ scause
andtheworg inpublic debateinthe T.V. Channds
are of lower, un-experienced and vested interest
personsparticipating and somearepaid coverage.
The crimefiles are not be coverage asiit is done
and modtly it could be cdled as a Media Trid
when the matter in subjudiced before the Courts
or under trid. It is critica as observed by good
dtizens of Odisha thet if anything is live on the
channels about public interest, then the T.V.
channels invite un-experienced people for a
discussion whose who have no profound
knowledge in the said field or the subject
discussed and only to pose for their persond
coverage to achieve a Hippocratic public image
and it is fdt that they loose no time to appear
before the coverage and it is needless to sum up
here that they had a vested interest.

Lagtly theHon' ble Supreme Courtin AIR
2007 SC 493 Ajay Goswami vrs. Union of
I ndia and othersdirected for amendmentsin Press
Council Act, 1978 asfollows:

“Mandamus for legislation against
obscenity.
No guidelines can be issued by court to

newspapers regarding matter which may not be
suitable for reading of minors.

Sufficient safeguards in terms of various
legidature norms, regul ationsto protect the society
in generd and childrenin particular from obscene
and prurient contents are available under Press
Council Act.
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Justice A.R. Lakshmanan observed —
“One of the most controversa issueisbaancing
the need to protect society against the potential
harm that may flow from obscene materid and
the need to ensure respect for freedom of
expresson and preserve a free flow information
and idea in AIR 1973 SC 1461. His Holiness
Keshabananda Bharati vrs. State of Kerala
& others —"The fundamenta rightsand directive
principles constitute the conscience of our
Condtitution to have balanced — The dignity of
individual can be achieved. Thus the existing
position in the Press Council Act, 1978 must be
amended in view of above rulings.

The Press Council Act, 1978 provides
objects and functions of the council U/s.13, 14
& 15 and there is a Press Council (procedure
and enquiry) Regulations 1979 two acts and
Regulaions amendment is essentid or ese the
society and its citizens will bear irreparable loss
and agony. There are ample powers conferred
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by Article32read with Article142tomakeorders
which have effect of law by virtue of Art.141 and
there is mandate to dl authoritiesto act in aid of
the orders of this court as provided in 144 of the
Condtitution.

That why, “where there is inaction by
legidatureit isduty of executiveto fill the vacuum
and wherethereisinaction even by Executivefor
whatever reasons the judiciary must step in as
directed by the Apex Courtin AIR 1998 SC 889,
Vineet Narayan vrs. Union of India.

There must be reasonable restrictions in
TV coverage for public good and socid cause.

Narendra Kumar Behera, Sr. Advocate, Plot No.508,
BayababaMath Lane, Bhoi Nagar, Bhubaneswar-751022
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Mediain Democratic Governance
and Socid Deveopment

Twenty firg century isthe century of knowledge.
In the present world order, modern democratic
nations are undergoing a state of knowledge
revolution where mediaplay avitd role. Edmund
Burke, the best British Parliamentarian, rightly
highlighted media as the ‘fourth estate of a
democracy’. In a democrétic state, dimination
of socid evilsisthe principa objective of afree
and independent media. It contains public
grievances and reflects public opinion.

Education is the key which unlocks the
door of development and modernization. Media
play an ingrumenta role in promoting education
in society. It creates socia CONSCIOUSNESS iNn
edtablishing a hedlthy socid order. A democratic
st up cdlsfor informed citizenry in which media
play asgnificant rolein ensuring good governance
through transparency and accountability in the
system of governance.

Where mediaremain dlent, atotaitarian
state of order emerges and continues to exist as
long as people in that state of order live with a
date of uncertainty, mal-adminigtration, and mis-
governance and autocratic administration where
citizens are denied to enjoy their freedom and
liberty. To arrest the menace of thisstate of order,
democracy is the ultimate solution. Democracy,
is the form of government, in which sovereign
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power rests in the hand of the people and is
exercised by them ether directly or indirectly
through their representatives. Democracy is the
Surest guaranty againg arbitrary rule, despotism,
unbridled and autocratic power; it is most
dependable assurance of justice and individua
freedom.

Deve opment isthelegitimate expectation
of the citizens in a democratic set up. Itisdso
the responsibility of the state to promote
development for the well-being of the people.
Most paticularly, it is the responghility of the
welfare ateto ensure basc surviva amenitiesto
the people such as food, clothing, shelter, heath
care and primary education for ensuring a good
avic life to the atizen.

The media can be considered a
combination of content-music, films, T.V., radio,
publishing advertisements and dectronic games
along with the associated technological devices.
Media, in common parlance, have been divided
into two types such as print and ectronic.

Both play avita rolein ademocratic st
up which resulted in etablishing atechnologicaly
and intellectudly advanced civilization. Socio-
sructurd transformation in any society indicates
the predominance of media and its contribution
to development.
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The 20" century witnessed the
development of mass media and the foundation
of global media. In the 21 century the
transformation of the mediais acceerating as a
consequence of digitalization of the content and
itsglobd digribution over digitd platformtodigita
devices. Traditionad Radioand T.V. will continue
to be the mogt effective ways of delivering high
qudity information on issues such as hedth care
and education and of debating issues of generd
interest and promoting aculture of peace. (World
Electronic Media of Forum 2005).

The creation and dissemination of
knowledge arethekey factorsin the devel opment
process where the media have been ingrumental
as the means of storing and sharing knowledge.
For instance, U.K Department for International
Development (DFID) cites the effectiveness of
radio in promoting development in awiderage of
disparate countries including Afganisthan,
Moldava and Kiribati (DFID, 2006). The well
recognized functions of media are to educate,
inform and entertain where the social and
economic contributionsof media to development
depend on the nature of the content delivered.
Direct benefits of development flow from
educating and informing with entertainment
possibly acting as a book, ‘Edutainment’ is a
common component of development projects.
Themediaact asasgnificant driver of growth in
many economies. Increased accessto knowledge
spurs higher levels of literacy, which srengthens
human capitd for higher productivity. The media
serve as an important contributors to socia and
cultura life and key components of democratic
structures. These contributions to development
are often deliberately embodied in the media
system. For example, Article 2 of South Africa's
1999 Broadcagting Act lists 18 goalsfor the Act,
the first 2 of which involve:

e Strengthening democracy, social
development, gender equality, nation
building, education provison, and the spiritua
and mord fiber of society.

e  Safeguarding, enriching and Srengtheningthe
country’s cultural, political, social and
economic fabric.

In the contest of current orientation on
media revolution, IEC (Information, Education
and Communication) has been accorded the
highest priority. Communication can be effective
through media both electronic and print for
‘edutainment’ (Education through Entertainment)
and ‘infotainment’ (Information through
Entertainment). Both ‘edutainment’ and
‘infotainment’ are vitd for behaviorad change of
the society.

It creates the conditions for good
governance in which transparency and
accountability are two important pillars of
adminitration which can ensure transformationa
development of the society. Good governanceis
aso vital for economic development and the
development dividend that it generates is
congderable (World Bank 2008). Plurdity and
trangparency influence should be both top down
and bottom up and mediashould reach the poorest
and disadvantaged sections of the society and
should play a catalyst role to accord the basic
surviva amenities to the poorest section of the
society and to minister the most immediate needs
of the people who are by-passed from
developmental intervention. Media as the
promoter of public opinion help creste conducive
atmosphere for hedlthy democratic order.

In India, newspapers have undeniably a
vitd roleto play and animportant duty to perform
both as ‘vox pupili'. (Voice of the people) and a
builder of the public opinion. The media can be
used for disseminating information and imparting
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education to illiterate masses. The Press can
perform its true role as a guardian of the public
interest, awatchdog and a source of al kinds of
informetion.

With the dawn of 21 century, human
society has witnessed the emergence of an eraof
high-tech multi revolution and globdization of
economic activities We have tremendous progress
in the fields of science, technology, education,
commerce, indudtries and related fields. In this
context, we can observe that the contribution of
media to development has not yet achieved the
degree of recognition that it deserves. However,
thisintdlectud off goringin highlighting itsrolewill
asss in rigng awareness, understanding and
vigble contribution of media to governance and
development. Mediashow theway how to protect
the society from al types of evils, discrimination
and malpractices. A corruption free transparent
socid order will pave the way to development.
Both print and e ectronic mediain modern society
ensures good governance where citizen's rights
are well protected and documented.

Media as a vigilant checks inordinate
delaysin redressing peopl€e sgrievances and find
out thesourceof delay, unrest and corruption. It
is the linking point between the government and
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the public in diciting public opining regarding
functiond efficiency of the organs such as the
executive, legidature and judiciary of the sate. It
should be involved in congructive criticiams to
bring reformation by checking irregularities and
discrepancies of any type. Itsrolein performance
auditing of the governing inditutions and dso in
shaping the public opinion is highly remarkable.
However, it has the mora respongibility of being
unbiased. The Press Council in Indiawas set up
under Act 37 of 1978 to safeguard the freedom
of pressto maintain and improve the standard of
newspapers and news agencies.

The sgnificance of mediain democratic
governance can be judged for its impartid and
unbiased character which accords foremost
priority on individua freedom and liberty. At the
sametime, itisdso the hightimefor the mediato
undergo an assessment of its specidized function
indemocracy of H JLaski’sfamous dictum that
‘eternd vigilance isthe price of liberty’.

Santi Swarup Misra, CBT- Monitoring & Evaluation
Specialist, Odisha Rural Livelihood Project, Govt. of
Odisha, O/oProject Director, Watersheds, Kandhamal.
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Media and Devel opment

Mediameansthepress, radio, TV, Internet based
and wireless communication. Media are for the
larger part seen as atool for communication for
disseminating information, opinion, ideas, and
cultural expressions. There are aso cultura
expressions that are media oriented, such as TV
documentaries, soap operas and news reports.
When referring to mediaas abusi ness sector, the
term media industry is used. The media is
popularly viewed asthefourth pillar of democracy.

The media plays a pivota role in the
social, cultural, political, spiritua, economic,
academic as wdl as the literary life of a nation.
As it disseminates knowledge and information
among the public and thereby making public
aware, informative as well as vigilant about their
rights, duties and the role they haveto play inthe
society. The medianot only brings out the plans,
policies, programmes and the agenda for
governance of the Govt. but dso it makes the
publicawareof thefalurein adminiration aswell
asthelacunaein governance. Mediaplay avery
activeroleinthe process of nationa regeneration
and resurgence. It creates a sense of renaissance
and reformation in the minds of the public by
demoalishing the age old inertiaand morbidity and
thereby lifting the society into new heights of
achievement and devel opment.

The role of media in the literary and
scholastic achievements and pursuits of a
community is a matter to be reckoned with.

Dr. Pramodini Jena

Above al media has become one of the most
essential and indispensable part of modern life.
We are living in an age where “knowledge is
considered as power” and “media have become
the social space where power is decided”.

Itisrightly said that mediauseisan index
of development. There is a proverb “As
economics is to wedlth, as political science to
power, sO media is to enlightenment; media
development should be treated like economic
development or political development”. The
greater the use, the higher will be the levd of
education. Associa beings, humansaresustained
by mutual interactions, exchange of ideas,
information and views with the felow bengs.
[lliteracy, which is nothing but absence of
education and information is a sumbling block
for any aspect of development—social,
economic, politica, culturd and even soiritud.
M ediahas becomethe harbinger of devel opment
through the remova of these roadbl ocks and the
provison of information and knowledge.

Centrd to this argument are three of the
pillars that form the centra support structure for
the current devel opment consensus, a consensus
to which most bilateral and multilateral
development actors are explicitly committed.

The first of these pillars is that
development strategiesshould be* owned” by the
societiesimplementing them; in other words, they
are the product of debate within these countries,
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not the product of processes forced on them
externdly by donor organizations.

The second pillar is “accountability,” the
nation that governments should be principaly hed
to account by their citizens rather than to donor
governments.

A thirdmain pillar of current development
policy—theeight Millennium Deved opment Godls,
the achievement of which frames most current
internationa development efforts—could provide
arguments in ether direction. On the one hand,
MDGs can be seen as a st of technicd targets,
largely free of political complexity, requiring the
meass mobilisation of financid, technologicad and
human resources that can be safely ddlivered by
elected governmentswith little need for subgtantia
public debate. Or they can be seen as a st of
targets the meeting of which depends on a set of
deeply politica policy choices—such as cost
recovery in education, hedth or water services,
privatisation or otherwise of nationd utilities. In
thelatter case, the need for public understanding,
the quality of spaces for public debate and the
capacity of people mogt affected to have their
perspectives|egitimised in public debate become
far more acute.

If citizens are to hold governments to
account, they need access to information on
government policy and on how and wherefunding
alocated to benefit them is being spent. The
poorer people need more such information. They
also need the capacity to articulate their
perspectives on these issues. The media provide
oneof the very few mechanismsavailableto fulfill
these functions.

Thedeve opment policy wasincreasingly
dependent on media informing citizens—
particularly poor citizens—on the issues that
shape their lives, and dependent on them
providing spaces and channels for people to
communicate their perspectives. The question
then becomeswhy on earth should themediafulfill
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these functions?One answer is that most
journdigts have higtoricaly aways defined their
mission as speaking truth to power—in other
words playing precisdy therolethat devel opment
actors interested in citizens holding governments
to account would havethem play. Another answer
is the fact that the enabling environment both for
gpesking truth to power and for broader public
debate has arguably increased immensdy over
the last two decades.

Covering deve opment isnot aglamorous
or high status beat. This, ultimately, is why
development actors should take a more active
interest in therole of mediaand devel opment and
in sustaining democracy. There is a clear
assumption in current development policy that
media will play a certain role in society, holding
governments to account and enabling informed
public debate. Unlessthey play that role, current
development strategies are likely to be
undermined just asearlier development Srategies
(such as poverty reduction strategies) were.
Democracies will exist in name, but not in
substance, and are unlikely to prove sustainable
or successful.

Development discourse over many years
has been increasingly focused on notions of
empowerment and participation. The logic of a
new focus on ownership and accountability
accentuates the need for such a focus. It
complements and reinforces existing debates
around rights based approaches to devel opment
and suggests afar more intensve interest in the
roleof mediaand communication in deve opment.
The net result may be a looming crisis in
deve opment ass sance, wherethe essentia media
mechanisms that can ensure greater ownership
and accountability. That development strategies
need to be underpinned by are assumed to exi<t,
but where in reality, those roles are under.
Development policy arguably needs this role to
be played, but development actors show limited
strategic engagement in understanding or
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supporting such arole. Themediathemsaves may
be too distracted by their own problems to
engage substantively in such a debate. The
daming, and potentialy highly damaging result
for development efforts, is a vacuum of debate,
action and leadership.

A third wave further arguing that
development (in the al round sense) could only
succeed if the deve opersthemsd ves partici pated
init. Rather than being objects of media, asinthe
first two perspectives, the people should be
subjects. This meant a praxis that was
revolutionary - and which aimed at conscientisng
people to overthrow loca agents of imperiadism
who were seen asthe immediate sumbling block
to development.

From the Modernization approach, one
can takethe point that it isindeed evident that the
dissemination of mediatechnology isanimportant
question in development. Participation is part of
enauring that theglobd public sphereincludesthe
interests of the underdeveloped. This is a
contribution towardsliberation. Asawholemedia
has a criticd bridging role to play—not only to
reinforce dominance and dependency between
exploited relaion of first world and the actud
integration of Third \World economy but aso began
to critique the notion of “development”, saying
that it had to incorporate aleve of equity, dseit
was mere growth to the extent that change was
envisaged.

In mattersof freedom of reigion or belief,
media presents fair and balanced coverage.
However, thet isnot alwayswhat happens Media
is essential for some kind of global media
observatory for news coverage and
representetions of religion and religious affars.

Mass and community media can
unthinkingly reinforce stigmatisation and
discrimination againg peoplelivingwith HIV and
AIDS.

@@® g9er/Odisha Review

Pescejourndism fdlssquardy withinthe
right to communicate - strengthening the ability of
people and communities to make known their
economic, politica, socid, and culturd aspirations
in order to resolve tensons and reach peaceful
solutions to conflict.

All new technologies of communication
bring advantages and disadvantages. All such
technologies have democratic potentid. With new
socid media, there remain sgnificant questions
of accountability, affordable access, digital
divides, surveillance, privacy, exploitation, and
culturd transformation.

Today’s many borders - physica and
psychologicd, palitical and socid, cultura and
ideologica - are no longer fixed or impermesble.
Overcoming them ismainly about overcoming the
socidly congructed limitations of belonging to a
certain place and going beyond what isapparently
sureand secure. Mediaishighly essentid for safe
passagein Borderlands, the places of negotiation.

However, the role of media in generd,
and new media in paticular, is a limited, dbat
important, one. In short, it can play a supportive
role, but is unlikely to be the driving force or
catalys - that is the place of wider, and over
determining, politica and economic processes.
There is no “magic” that will be wrought. They
can widen horizons, focus attention, raise
aspirationsand create aclimate for development.
They can hdp only indirectly to change strongly
held attitudes or valued practices, but they can
affect attitudeslightly held and channdlize stronger
beliefs. They can feed richer materid into the
interpersond dialogue that must carry much of
the informational flow in less technically
developed areas. However, effective use of new
media can il be of great vdue.

Dr. Pramodini Jena, Andhiasahi, Nimapara, Puri-752106.
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Mediaand Development

Inthe present scenario of development, no doubt,
media works as the important factor. It refersto
more indirect efforts at usng exising media to
convey messages about specific development
issues. While disseminating information has been
consdered the primary function of media, now it
is functioning as a check post in the fidds of
education, healthcare, business, disaster
mitigation, corruption, minority empowerment and
community development.

The media is now considered a
combination of mudgc, films, TV, radio, publishing,
advertissments, and eectronic games with all
other associated technologica devices. It is not
only aquestion of time bound development inthe
social developmental sector, rather it is our
intention to bring the mediato front lineto givea
perfect shape to the development process. And
what we get now isthe expanded and proliferated
form of media This is because the media have
been closdly twisted together with technologica
changes—the consequences of which have
affected content, platforms, and devices on a
centuries-long virtuous circle. These
developments have provided wider scope for
various opportunities and new socid, politica,
economica and ethica idess.

The 19th century met many advanceswith
the inventions of the telegraph, telephone,
phonograph, jukebox, cinematography, wireess
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telegraph, and loudspeaker, each of which
separately added new media Many of these
inventions converged in the 20th century to
transform the media. The transformation has
crested mgjor socid activitiesthat show thedirect
contributions of the media to devel opment.

Every new development in the fidd of
media has extended the reach ability by changing
the format of the media. The 20th century
witnessed the development of mass media and
the foundations of aglobd media Bothinthefidd
of content production and distribution, the mass
mediaare essntidly aone-way phenomenon. The
transformation of the mediain the 21t century is
moving quickly as a consequence of the
digitdization of content and itsglobd distribution
over digital platforms to digital devices. It
supplements as well as by-passes traditional
methods by introducing two-way system of
digtribution and production with new devices.
New media do not displace old. Rather, they sit
side by side. Hardcopy newspapers and books
are still published, but can aso be accessed
through the Internet. The news can be recelved
on radios, watched on TV's, and accessed through
computersand mobile handsets. In the developing
world, especially in rural areas, radio (also
community radio(s)) and TV play the primary
roles, particularly whereliteracy islow. Traditiond
radioand TV isdlill thereto bethe most effective
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ways of ddivering high-qudity information on
issues such as hedthcare and education, and of
debating issues of generd interest and promoting
a culture of peace. In the development process,
the creation and dissemination of knowledge are
key factors where the media has been acting as
the important means of storing and sharing
knowledge.

For the sake of development media has
not confined its limitations. With its well-known
functionsof educating, informing, and entertaining;
the socid and economic contributions of the media
to development has polished its nature of the
content delivered. Where ‘Edutainment’ is a
common component of development projects, its
functions of educating andinformingisactingasa
hook.

Increased access to knowledge through
media has given rise to higher leves of literacy
that strengthens human capital for higher
productivity. The media are dso successful in
contributing to socia and culturd life for the
upbringing of democratic structures. These
contributions to development are naturally
embodied in the media system.

Some of theimportant functions of mediain
the development are—

1. Safeguarding & strengthening the
country’s cultural, political, social and
economic fabric : The relevance of media
broadly depends on the content delivered. The
development impact of media content like
education, information, entertainment and
edutainment is related to the relevance of the
content delivered. It is the content that can be
read access ble and meaningful to broad segments
of society and that the information ddivered be
adapted and disseminated in formats and
languages that diverse social groups can
understand and act on.

2. Plurality and transparency : Asthe society
is confronting newer changes every time and
people arein touch with foreign mediaagents, an
automated change has taken place. Media
environment hasreached itsheight in creating such
environment which ensures good governance,
trangparency, and the functioning of economic,
socia and political situations which can be
consdered asthemedia spolitical economy role.
Furdity and trangparency has the overarching
impact on the devel opment process and individua
development initiatives. A plural media
environment creates wider scope to access to
information and diffuson of knowledge within a
country. Plurd media support informed decison
meaking, increased accountability, regponsveness
and contribute to anti-corruption efforts.

3. Behavioral : The functioning limitation of
media is no more handled by few. It acts with
more proficiency when individuas, groups and
organizationswork together for themsdvesinan
ingpiring way to enabledl for abehaviord change.
Media's ability to influence behavior can be
evident from the budget spent on advertisng. In
a simple way it can be said that media’'s
participation has brought agreet changefromthe
grassroot level to the upper leve of bureaucracy
and judicid sysem.

4. Infrastructure and platform :
Transformationd development is the demand of
this age where opinions are not motivated by
pressurized groups or by any meansof influence,
rather media itsdlf takes a form to capture the
truth and go with that, whatever the Stuation may
be.

5. Economic : Taking of mediaand economy in
one hand was considered to be usdless but the
modern industrialisation policy, budgeting,
minutely changes in world financid dtuations
srengthen the media. Everything in accordance
to your need is there on the mediabook like any
other social Sites.
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6. Trade: Tradein media manly audio-visud
products is substantial but asymmetric; certain
trade barriers restrain investments and limit
opportunitiesfor devel oping country exports, and
so the media's potential contribution to
development.

In our increasingly digital geopolitical
environment, socia and mobile media have been
an dl-pervasive subject, spreading fast from the
daly use of millions of people dl over the world
through to newsrooms, media reports and
academic sudy.

Mediaat present servestwofold purpose
asan agent of extension and eaborator of hurdles

which stands on the way of development. The
material and moral development of a nation
depends alot on information of scientific, socid
and political knowhows and eradication of
superstitions, negative traditional practices,
succumbing to corrupt practices both social,
bureaucratic and political. Mediaisnow not only
an entertainer nor ateacher but it acts as guide,
friend and philosopher of citizens, who are brick
units of our nation.

Satyabrata Behura, News Reader cum Translator, AIR,
Cuttack, QN — F/7, Jobra Municipality Colony, Po —
College Square, Cuttack - 3.

Media and Devel opment

“Mediahas been spotting every person. Beit the
celebrity or the common man.” “Newspapers
aways excite curiosity. No one ever lays down
one without a feding of disappointment”-said
Charles Lamb.

It is this art of generating curiosity that
compelsits readers to read on. Hence, the most
ordinary of news can be so presented to catch
theimmediate attention of thereadersor ligeners
It is the most important and effective media of
mass communication. Not only news, but ever
snceitshirthit hasplayed apivotd rolein forming
and moulding public opinion. During our truggle
for independence, newspapers played a stellar
rolein acting asmouthpiece of nationd leadersto
form a favourable public opinion. Even after
Independence, it has on many occasions acted
as acrusader to raiseissues that are continuous,
but neverthdessrequires public debate. It hasaso
helped to keep the democratic traditions dive,
by offering a forceful voice of dissent, which is
the lifdine for any true democracy to flourish. A
free pressworks like awatchdog in democracy.
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Shweta Padhi

Media has been growing vigorously
without looking back. Media has been honoured
as the most powerful and prestigious post. Just
not the newspaper that appeals the man today,
Tdevison, radio has dso been found influencing
people. On the other hand, media doesn't seem
to spread at every part of thecity or place. These
are places where media or mode of
communication doesn't reach. Thereare alot of
placeswhere mediahasto reach or the mode of
communication hasto improve. English, being the
mogt suitable language is not understood by alot
of commoners, nether, Hindi being the nationd
language is understood. A lot of common people
aredill unaware of thingsgoing around the globe.
Media is a very chalenging area, where truth
sandsat its place and the mask of lieisreveded.

Shweta Padhi, Class-X1, Delhi Public School, Kalinga,
Cuttack.
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Freedom of Speech

Freedom of Speech is recognized as a Right to
Freedom in our Condtitution. It is most precious
gift of democracy which emerged during the
European Enlightenment. After Independencethe
writers of our Drafting Committee included this
as a Fundamental Right in our Constitution.
Freedom of speech is a powerful instrument for
al civilized and democratic nations of the world.
Now-a-days we are living in aworld dominated
by mass media. Sometimes media becomes
partid and coloured. A free press can help to
removethe evils of the society. The power of the
electronic mediaisimmensein our society. NGOs
are also playing crucial role in spreading
awareness of democratic rights. But hisfreedom
of speechisnot absolute, it islimited by our socid
duties and obligations.

Onewondersasto what would have been
the course of higory of many countries in the
world, had freedom of peech been completely
denied to their inhabitants. One celebrated
ingtance of freedom of speech and its hiorica
outcome isforcefully described by Shakespeare
in hisdrama” Julius Caesar” . After the murder of
Julius Caesar, some leading lights of Rome
assembled at a place to offer justification for
assassination of Caesar. Caesar, according to
them, had become a threat to the freedom of
Romans. Antony, afriend of Caesar begsfor one

Sanat Mishra

opportunity to go to the stage and pay histribute
to the dead Caesar. Once he getsthe permission
to speak, he makesthe fullest use of hisfreedom
of speech and explains to the audience how
Caesar had undergone hardships to serve the
people. Bit by bit, he builds up a highly
sympathetic opinion among the crowd of listeners
and they are converted from being haters of
Caesar to lovers of Caesar. Not only that, most
of the Romanstheresfter sarted hating Brutusfor
hisdagtardly act of killing Caesar. Antony, through
the clever exercise of his freedom of speech is
able to turn the table on the conspirators and
mobilize pro-Caesar forcesto defeat Brutusand
his co-conspirators.

Towards the firgt haf of the twentieth
century most colonized countries of the world
were swept by freedom movements aimed at
restoring freedom of speech and other basic
freedoms which only sdf governing nations can
ensure, India, too witnessed growing agitation of
freedom fightersagaing the British Regime. While
leaders like Mahatma Gandhi, Jawaharlal Nehru
and Sardar Vdlabhabha Petel traversed thelength
and breadth of the country criticizing the despotiam
and repression of the British Rulers, Netgee
Subhash Chandra Bose organized Indians, mostly
prisoners of war, outsde India into Azad Hind
Fauj ( Indian Nationd Army) to fight the British

67

F1919 6gq G Yoa Qs



@@% g9er/Odisha Review

November - 2012

and free our country from the foreign yoke. He
thundered, “ Offer meyour blood and | will ensure
thefreedom of India’. Hisfiery speechesinspired
thousands of men and women who fought
vdiantly and even freed some parts of Indiafrom
the British Rulersbefore they were overwhelmed
by the superior might of the British. After the
concluson of 2" World War, most of thecolonia
powers felt that they could no longer deny half
the population of the world democratic freedom,
and they granted freedom to many Asian and
African countries.

The soirit of the age a the turn of the
twentieth century is characterized by freeenquiry
and freedom of expression. Thelast two decades
have witnessed the collgpse of totditarian regimes
in the communist countries of Eastern Europeand
progressive democratization in China. Gorbachev
brought in “Perestroika’ (Restructuring) and
Glasnost (Openness) and Russia bade good bye
to seven decades of regimentation and iron-
curtains. Thorough-going reforms were
introduced to usher in a multi-party democracy,
freedom of speech and transparency in the
functioning of the government. Gorbachev’s
initiative was halled by Chinese sudentstoo who
gathered inlarge numbersat Bejing' s Tiananmen
Squarein April-May 1989 to protest against the
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corrupt one party rule and to demand democrétic
rights. On 4" June, 1989, the Chinese
government used army with tanks and guns and
killed students in hundreds and curbed the
uprising. After thisprotest, however, state control
over business, industrid and educationa sphere
was |oosened and greater freedom of expression
wasdlowed in China. A new kind of free market
economy hasbeen introduced in Chinapromoting
prosperity and civil liberties in the country.

With the crumbling of the last mgor
badtion of totditarianism in Russa and Chine,
most of theworld hasaccepted liberad democratic
system. Experience of civil liberties has whetted
the appetitefor greeter freedom and transparency.
Wherever people are taking initidive to liberate
themsdlves from repressive politica order, they
are getting mora support of the people of free
countries. It is hoped that proliferation of human
rights and freedom of speech will reinforce the
liberty of man throughout the world.

Sanat Mishra, General Secretary, National Journalist
Welfare Board.
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Ethicsand Media

Mediais the mirror of the times and the society
we live in. It reflects the happenings and events
of the society that has been witnessng constant
changes over thetime.lt bringsto usaworld full
of happenings, and helps connect with the world
welivein.Thanksto aplethoraof mediathat living
in one corner of the globe doesn't hamper our
desreto enlighten oursdlves with the happenings
on the other corner.Rather it widens our horizon
and nourishesour ideasand thoughts. Mediathus
has a tremendous impact on the way a society
conductsitsdf in the present, aswell asthe shape
it would take in the future.

The media should be more responsble
and accountable for they have the power to
influencethepublic psyche. Butit ssemslikeevery
industry, mediatoo is governed by one principle:
SELLING. Mediawhich started asamission has
gradudly turned into an industry which like any
other business works for profit. And in this rat
race of making profit i.e competing for increased
TRPratings and circulation numbers, it has some
where somehow chosento ether ignorethe ethics
of the professon or hasactudly forgotten to draw
theline.

Some of the areaswherethe mediaseems
to have compromised with ethics are:

Shovna Muduli

1. Paid News

Since the days of India's freedom
struggle,the media has been recognised as
senstivepatriotic and avery influentid tool inthe
socio-politica sphere.The Father of the Nation,
Mahatama Gandhi initiated hismovement with the
mora power of active journalism.However, a
cancer in the form of paid news that has been
dignosed with the Indian mediain the recent past
has tarnished Medid's image. A report on paid
news by the Press Council of India hasindicted
many publishers and broadcasters of
taking money for reporting on state assembly
elections in 2004 and 2009; praising one
candidate while maligning others; which had a
sgnificant effect on the voting results.

Thereport says, “Itiswidey believed that
many media companies, irrespective of the
volume of their businesses and their profitability,
were ‘selling’ news space after arriving a an
‘understanding’ with politicians and
representatives of corporate entities that were
advertisers. Spacein publicationsand aitimewere
occupied by advertisements that were disguised
as‘news.”

Thisraises serious questionson themora
conduct of the Indian journdistswho are, by and
large, honoured and accepted asthetorch bearers
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in the society and congidered as the fourth pillar
of democracy. And why only the journalists,
people at the editoria and management leve too
seem to be equal partners or may be the
commanding force in the jab.

2. Reporting crimeand policeinvestigation

Bringing crime stories and police
investigation to the forefront definitely kegpsthe
citizens aware and dert about theillsand evils of
the society, and reinforcesther faithinthe police.
However, reports containing details of the crime
and the paliceinvedtigation dertsthe crimina stoo.
They become cautious of the steps taken by the
police and accordingly plan an inteligent escape
adding chdlengesto the police, and posng agrave
threet to the public.

3. Sensationalism

The trend of blowing up the
inconsequential or sensationalisng has become
quite ahandy tactic for most of the mediahouses
to grab the circulation numbers and TRP ratings.
Now beit an off-political argument between two
politicians, be it a gay couple sharing aroom or
dip-off of afashion modd from the ramp, the
story scripted for these ‘not so newsy’ stories
takes them to a different level al together.
Compelled to drive viewership, channdsare even
going to the extent of hirring stand-up comedians,
inviting astrologersto the sudio for viewer phone-
ins and putting up dancemusic and sometimes
even redity based shows. In such acase, media
isnot only losng its credibility but aso seemsto
have been digortingitsvery purposeinthe society.
4. Undueattention toceebritiesand popular

figures

Though film gars and sports icons have
been congtant source of ingpiration for al of usin
someor the other way, mediaseemsto havegone
way beyond it. The treatment of stories of
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unnecessary details of these celebritiesis so often
that sometimes even the plight or the success story
of acommon man goes unnoticed or unreported.
News is not about what beauty regime does an
actress follow or how often does a sports star
vigt hisfavourite resaurant,newsishow acitizen
fights for his rights and exposes the government
neglect. Unfortunately, bitten by the bug of TRP
and dreulation, mediaischasing and overcovering
these issues.

5. Exaggeration and losing credibility

Be it a smple story of a conflict in a
college campus or a sendtive story of a conflict
between the government and the red rebels, or
say acommuna conflict, mediatendsto takesdes
ingtead of reporting both the Sdesin equd light.
Asareault, thisaggravates the Stuation and leads
to aseriesof more conflictswhich, however, again
fdlsto media sadvantage. Moreover,Indiahaving
quite a ddlicate socid fabric comprisng of multi
religious, multilingual and multi ethnic
denominations, the journalists should stop
showing favouritiam and stop exaggeraing aswell,
or dseitwill disturb the equilibrium of the society
and lose public faith and confidence.

6. Privacy

According to the guiddines of the Press
Council of India, intruson or invasion in the
privacy of theindividudsisnot permissble unless
outweighed by genuine overriding publicinterest,
not being aprurient or morbid curiosty. However,
thejourndiststoo often run over peopl€e sprivate
lives. The paparazzi follows the celebrities
wherever they go and are too hungry to capture
their moments and movements. It is true that
celebrities are public figures and their private
momentsinterest people, but likeany other human
being they too have the right to privacy and lead
life with dignity. But this becomes difficult when
intimate details of a person’s life, his or her
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innermost thoughts, fearsand desiresare exposed
to public gaze by the media, despite knowing
that they are not of legitimate public concern.
Media may gain monetary benefits out of stories
such as newly married star coupl€e's honeymoon
but in the long run it loses public confidence and
respect.

Although the period after Independence
haswitnessed a cons derable degradation of ethics
inmedia, the basic vauesadhered to by theIndian
media over the ages, Hill continue to inspire The
media has dways risen to the Stuation whenever
thereisacriss.

However, in this era of new journdism
that isbooming with information and mindboggling
entertainment, with global invasion and
competition becoming too inevitable, the need of
the hour is sober introspection by the journdists
and not losing the focus on the paramount duty of
the media to be the fourth estate without making
any compromise with vested interest.

Quoting the words of reaction of Ashish
Bagga, President of Indian Newspaper Society

inthe context of the Press Counail of Indialsmove
to bring the eectronic media under its contral,
“Pressin Indiaistime-tested and sdlf- regulated
with enough meturity to continueto play the crucid
role of thefourth estate of our vibrant democracy
respongibly.” But with the mediagiving instances
of intentionay compromising with theethicstoits
advantage, and the Press Coundil of Indiadaming
sdf-regulation to be oxymoron, it ishigh timethe
media redisesits socid and mord responshilty,
and siops quenching itsthirgt for the ugly and the
unwanted, that may elevatethemto anillusonary
height but in the long run pose a question on its
credibility.

So let us hope that the Media acts as a
mirror that reflectsthe society, and not alensthat
magnifies certain things and minimizes others,
athough both reflect images.

ShovnaMuduli, Plot No.-N1/296,IRC Village, Nayapalli,
Bhubaneswar-751015.
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Media and Devel opment

CONCEPT OF DEVELOPMENT

Development is not purely an economic
phenomenon but rather a multi-dimensional
processinvolving recognition and reorientation of
entire economic and socid system. Since much
writings and definitions often start with economic
development or per capita income, the real
development process involves not only changes
in the economic Structure, but is interlinked with
the entire socid, political and cultura fabric of
the society. It is necessary to note that
devel opment does not mean mereincreaseinthe
per capitaincome or mere industridization but a
processinvolving anumber of qualitative changes,
nothing less than the upward movement of the
entire social system. Development may be
interpreted as attainment of a number of
modernization ideas, such asrisein productivity,
social and economic equalization, modern
knowledge and improved institutions and
attitudes. Proper and adequate development is
not done by didodging people from their roots,
culture and environments. Proper development
aways helps people to sdf-sufficient and sdf —
reliant.

According to some renowned
economists development works as a process of
expanding the red freedom that people enjoy.
Growth of GNP ( Gross Nationa Product ) or of
individua incomecan of course, bevery important
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Prof. Anurag Sahu

as meansto expanding the freedoms enjoyed by
themembersof the society. Deve opment requires
theremova of mgor sourcesof bondage : poverty
aswdl as tyranny, poor economic opportunities
as well as systematic socid deprivation neglect
of public facilities as well as intolerance over
activity of repressve dates.

Some social activists and renowned
communication expertsdefines that devel opment
is removal of poverty, lessening of disparity
between regions and classes, building up of the
technologica infrastructure, modernization of
society through shedding feudaism, tribalismand
uperdtition, of thegradua achievement, economic
reliance. Development is measured in the
improvement of the lives of the people and the
drengthening of the family's or the individud’s
cgpacity to ded with the rest of the society and
of the nation’s capacity to ded with the world.

Another concept of development
uggests an index of physicd qudity of life as
evidenced by the sate of literacy, life expectancy,
infant mortality etc. Yet another notion of
development emphasizes freedoms, capabilities
and entitlement for better life, which could be
expressed in term of a scae, Smilar to those
congdered under qudity of life. Oneof therecent
entriesin the dternative devel opment prospective
is sustainable development. It draws attention to
the need to conserveresources so that the process
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of development would be sustainable without
endangering the resources for the future
generation.

According to the Dag Hammarskjold
Foundation Report development would mean
different things to different people in different
countries depending on the nationd priorities; one
child family in China, decreased pegticide usein
Philippines, Corruption in Indiaand so on.

The concept and definition of
development is ever changing and various
objectives are given importance at different time
period. But in order to keep the processon, media
hasbeen playing avery sgnificant raleinenhancing
public activism and in drawing &tention to the
deprivation of the socialy and economically
backward section of the society. Role of media
in the process of development has been
recognized as crucia. The fact that people's
participation is an essential condition for the
success of any developmenta programmes. The
media can act as an effective catdyst giving way
to socid transformation.

MASSMEDIA IN BRIEF:

The media can be considered a
combination of content —music, films, TV, radio,
publishing, advertisements and eectronic games
— dong with associated technological devices.
Over time what condtitutes ‘the media has both
expanded and proliferated. This became the
media which have been dosdy entwined with
technological changes — the consequences of
which have affected content, platforms and
devices as a whole. These developments have
aso provided for ownership opportunities and
new business models. Each new development
extends the reach and changes the format of the
media

We live in a society that depends on
information and communication to keep moving
in the right direction and do our daily activities

like work, entertainment, heglth care, education,
persond relaionships, traveling and anything ese
that we have to do. In the world of today, media
has become amost as necessary as food and
clothing. It is true that media is playing an
outstanding role in strengthening the society; it's
amirror of thesodiety. Itsduty istoinform, educeate
and entertain the people. It is partly because of
them that awarenessis spreading inthe society. It
isthemediawhich shgpeour lives Our liveswould
be incomplete without the media. Our decisions
are based on the information that we get from
our coworkers, news, friends, family, etc. What
we need to be awareisthat most of our decisons,
beliefs and vaues are based on what we know
for a fact, our assumptions and our own
experience. In our work we usudly know what
we have to do on our experience and studies,
however on our daily lives we rely on the media
to get the current news and facts about whét is
important and what we should be aware of. We
have put our trust on the mediaas an authority to
give us news, entertainment and education.
However, theinfluence of massmediaon our kids,
teenagers and society is so big that we should
know how it redlly works.

The 20" century witnessed the
development of mass media and foundation of a
globd media Inthe21% century thetransformation
of the mass media is accelerating as a
consequences of the digitalization of content and
it's globd digribution over digitd platforms to
digita devices. Both the print and eectronic
media houses just doubled their numbers in the
last few years. With the pace and rhythm of
industria development and signing of MoUs the
regiona print and electronic media became
hedlthier day by day. New mediado not displace
old. Rather they st Sde by sde. The number of
hardcopy newspapers and books publishing are
increasing day by day. The same content of those
books and newspapers can be accessed on the
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internet. Launching of number of 24 hourssatdlite
news channds and publishing number of news
papers and extending number of editionswill not
certainly make a sate developed. All the media
organizations should bear a strong sense of
objectiveand mediapolicy and everybody’ sgod
should be centered towards the development of
the society. Developmenta soriesdon’t haveany
clear cut definition. It dependson countries, States
and sometimes for the whole mankind’'s
requirement. Almos al the media organizations
want to be the forward player in the mediarace
for getting highest TRP or getting afavor of ABC.
But it is the high time to re-vduate dl media
entrepreneurs about how much space they are
sparing for developmental stories and in case of
news channels how much time they are sparing
for developmenta stories round the clock.

The media scenario has undergone
spectacular change since independence. Indiahas
been witnessng a revolution in communication
technology. But inthe Indian context, theyardstick
of development is entirdly different. The level of
progress we have achieved is not adequate
because of the deviating from the red objective.
In the last few decades another new trend of
Journalism is introduced that is Development
Journdism. Particularly in a developing country
like India, development journalism must concern
itsdlf with the people. It must show them how to
improve their bargaining power with the society.
It must make them redlize thet their future isin
their hands. It must describe the process of
backbone building. This new trend of journalism
must concern itself with the people. It must show
them how to improve the bargaining power with
the society. It must describethe processof change
and modernization, the new discoveries and the
products. In the last two decades the world has
witnessed tremendous growth in the media
industry. Both the print and eectronic media
houses just doubled . With the pace and rhythm

74

of industrid development print and eectronic
media became hedlthier day by day. Severa
trends are gpparent in the media— most of which
have along history, some of which are new and
all of which are experiencing the impact of
digitization. Asthesetrendsunfold and intertwine
they will impact the contribution of the mediato
development.

A characterigtic feature of our country is
thet it is predominantly rurd in its economy. The
role of mass media for the holistic development
of the people has not received much attention.
Thisismore soin India, where 80 per cent of the
people live in villages. Mass media have been
considered as potential agencies for the
development of people primarily because their
reach is wide. Mass media are very suitable
ingrument for rapid development of developing
countries like India. Media has important role in
fostering Nationa Unity, literacy, educationd
technology, distance education, environmental
reporting for sustainable devel opment and women
empowerment. Developing thetheme of Nationd
Unity and elaborating the concept like
Nationdism, Nationd identity, sub-nationdismis
a ddightful and inspiring experience. Instances
from Chinawhere media could be harnessed for
enhanced national awareness and Nigeriawhere
media are viewed as National Unifier are
particularly noteworthy. The Indian experiences
has been different where as the eectronic media
— 0 far under the control of Government — are
mended to uphold the unity of the country. It has
beenwiddy fdt in practice that Delhi-centric view
has been projected neglecting other parts of the
country. There seems to be some vdidity in the
perception that at timesenough sengitivity hasnot
aways been shown to the cultures, cusoms and
languages from dates .

The creation and dissemination of
knowledge are key factors in the development
process—wherethe media have been insrumentd
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as ameansof soring and sharing knowledge. The
well recognized functions of the media are to
educate, inform and entertain wherethe socid and
economic contributions of the media to
development depend on the nature of the content
delivered. Direct devel opment benefitsflow from
educating and informing, with entertainment
possibly a‘hook’. “Edutainment” is acommon
component of development project.

The development impact of media
content- education, information, entertainment and
edutainment is related to the relevance of the
content delivered. Relevance requires that the
information delivered be adapted and
disseminated in formats and languages that
diverse socia groups can understand and act on.
Quite often the mogt relevant content is locd,
though the concept of “loca” operatesat different
levels—from nationd to community.

CHARACTERISTICS OF CONTENT
PRODUCTION :

Wedl are experiencing the continuoudy
expanson and evolvement of mass media. To
understand thesetrends, it isnecessary to consider
some important characteritics of the industrid
economics of content production :

« Theirrelevant factor : A wide range of
content is offered, but individuas sample a
minute fraction of these offerings.

% The packaging factor : For publishing and
aggregators it makes sound business sense
toassemblean array of rdevant andirrdevant
materials in one offering to attract mass
audience. Newspapersilludtratesirrelevance
and packaging, offering numerous sections,
supplementsand pullouts on sports, business,
travel, food, hedlth, society and other topics.
Some of which are thrown away by readers
at the point of sde,

s The venture Capital factor : Smilaly
investors are encouraged to take a bundled
portfolio gpproach in an environment of bits
and largely misses.

+« Thefluidity factor : Most media content
can be repackaged into different formatsand
for different platforms and devices. For
Instance, recorded music can be repackaged
as a sage musical that is later made into a
film, for which a sound track of recorded
music and ringtonesare sold. A themeridein
an amusement park, a cartoon character, a
comic book, a TV serial and even atoy may
become a film and then avideo-game or the
process may be reversed. Any successful
content product (such as best selling book)
is a pre-tested candidate product for
reformetting is a different medium.

The media are at the cutting edge of
technologica change, where the digitdization of
content, Next Generation Networks, falling device
and ditribution cogts, ever-increasing abundance
and new businessmodd sare overturning the pre-
exigting order of markets and the media, though
broadcadting, particularly radio remain crucid in
developing countries. This offers new
development opportunities requiring new policy
initiatives, and the realization of this by the
development community. In many ingtances the
media has yet to attain its gppropriate status on
the list of development priorities.

Themediaaresgnificant driver of growth
in many economics. The business of producing
content generates substantial income flows and
jobs that contribute directly to the economy.
Increase access to knowledge spurs higher level
of literacy, which gtrengthens human capitd for
higher productivity. The mediaare dso important
contributors to socia and culturd life and key
components of democratic structures. These
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contributorsto devel opment are often ddiberately
embodied in the media system.

Itisclear that theforma mediaproduction
sector has a substantial and growing economic
presence, including a high proportion of micro,
amdl and medium enterprises. Digitd mediaisa
major driver of investment in broadband
infragtructure and e-commerce, both of which can
transfer the development process. The media's
contribution to development occurs
samultaneoudy dong five closdy intermingled
influences plurdity and trangparency, behaviourd,
infrastructure and platform, economic, and trade.

< Plurality and transparency : The
contribution thet a plura media environment
makes good governance, transparency and
the functioning of markets (economic and
political) which can be seen as the media's
politica-economic role.

+ Behavioural : - The medid's contribution
to inspiring beneficial changes in the
behaviours of individuals, groups and
organgations.

+ Infragructureand platform : - Compelling
content isessentid for and the main driver of
investment in new convergent broadband

infrastructure and platforms, which hold the
potentia for transformationa development.

+«+ Economic : - The media provide many
jobs, epecidly in smdler Size enterprises.

« Trade: - TradeinIndig manly audio-visud
productsissubstantid but asymmetric, certain
trade barriers restrain investments and limit
opportunitiesfor devel oping country’ sexports
and o, the medid s potentid contribution to
development.

MASSMEDIA AND SOCIAL ISSUES

Poverty

Mediaand other forms of communication
can play avitd roleinimproving the conditions of
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life for the world’s poorest people. Some of
people who are concerned about development
issues have been interested in media. They have
tried to find ways in which communication and
particularly the mass media like newspapers,
radio and televison can be used to hel p countries
develop and thus reduce the amount of poverty.
Most recently, there has been enormous interest
in the potential of the internet to aid in
development. Many of those who have tried to
usethemediafor devel opment havebeen activists
—journdists, broadcasters, development workers
and politicians — but some have had more
theoretica role. There had been thousands of
books and articles dedicated for trying to
understand what role the media might play in
deve opment and to find waysin which might play
such arole more effectively. Unlike many areas
of communicationtheory, theseinvestigationshave
often been closdly tied to practice; Scholarshave
theorized about the best way to use the mediato
help development and activists have tried to
implement their findings.

Education

Education and media have been
harnessed to bring about changesin attitude and
values—s0 essentid for thetask of nation building.
Although mediacertainly havethe potentid toaid
the education system of the country, the success
depends upon ensuring the media technology
fulfillsthe needs of learners, teachersand society.
Media are particularly suited as adjuncts to
Distance Educetion and Open Learning System.
Thefact remainsthat Open and DigtanceLearning
System would not have created a viable and
lasting effect, within the overal traditiona system
of classroom teaching and university education,
but for the extensive use of media and
communication technologies. Communication not
only generates an educational environment, it
becomes a vehicle for education. Media
technology is being increasingly harnessed to
expand educationa opportunities.
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Environment

Since the 1972 Stockholm UN
Conference on Environment, issues concerning
environment and development have received
sustained mediaattention. Environment reporting
focuses virtually on contemporary crisis of
survival. The media coverage of grass root
movements throughout the country has certainly
theawarenesslevd of environmentd issues. Since
environmenta problems are assuming global
dimensions and infringe upon decison taken at
multi-laterd levels, the interest generated ranges
from the local issues of urban sanitation and
deforestation to globa warming and green house
effects. Environmenta issues have dso generated
“rethink” about the aid and funding procedures
of theWorld Bank, congtruction of big damsand
other environmenta projects.

NATIONAL MEDIA POLICY AND
DEVELOPMENT :

The International Commission for the
Study of Communication Problemsiin its Report
(1987) recommended : Communication be no
longer regarded as an incidentd service and its
development left no chance. Recognition of it's
potential warrants the formulation by dl nations
and particularly developing countries, of
comprehensve communication policieslinked to
overal socia, culturd, economic and political
gods. Such palicies should be based on inter-
minigteria and inter-disciplinary consultants with
broad public participation.

Stressing the importance of
communication policies, the report said,
communication policies and development
strategies have been considered as essentia
means of solving the mgor problems. The then
Chairman of Press Council of India, A.N. Sen
has however, been of the opinion that it may not
be wise to seek to lay down any firm Nationa
Media Policy, as the effective implementation of

the policy may creste any problem that is likely
to solve; dthough there may not be any difficulty
in ariving a a generd consensus as to certan
norms to be observed by the media instead of
seeking to lay down any firm Nationd Media
Policy. A policy is generally formulated and
adopted for achieving a particular object. In the
absence of any such object or fixed god, there
can beno question of framing any policy. A policy
adopted for achieving no particular purpose will
indeed be meaningless. To properly understand
and appreciate whether any National Media
Policy isat al necessary a thisjuncture, we have
to bear in mind two important consderations :
1. Whether the same can be adopted without
interfering with the independence of media; and
2. Exactly what is the object that the media are
expected to achieveand what isthe purposewhich
the media seek to serve.

CONCLUSION

Thetransformation of the mediacontinues gpace.
Initslatest phaseto top-down pre-existing order
is being thoroughly shaken-up. More people in
more places can create, distribute, access and
apply knowledge in the form of media content —
an armed, drive development. For talent rich
devel oping countries, there are new opportunities
for redefining new media related development
structure. At the same time the development
community hasto reset its sights.

Prof. Anurag Sahu, Public Relations Officer, Event in-
charge, Department of Journalism & Mass
Communication, Rourkela Institute of Management
Studies, Rourkela- 769 015.
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Mass Mediaand Rura Devel opment

Mass media, thefourth pillar of democracy plays
a pivotd role in upkeeping the socio-political

system of a country sound and hedthy. Due to
the advancement of information and

communication technology (ICT), therole of mass
media has been multiplied to ahigher order. Man
has conquered time and space dueto thismodern
technology. The print and ectronic mediaremain
a the helm of affairsin every nook and corner of
theworld. Mediatouchesthe remotest villageand

unfolds the irony behind the scene. Mass media
redlly connects the whole universe with a noble
mission to sharethe sorrows and sufferings, pains
and strains, success stories of the society. It

aways, if properly managed, tekesavitd part in

political affairs. Aswe know the development of
acountry depends upon the political will power,

it firesnot only the spirit of legidature but dso the
other two pillars of democracy. Andyss of the
affars of acountry is highly essentia for smooth
progress. Mass media perform the role of a
dynamic watchdog and erectsitsfingerstowards
any backlog in asystem. It diagnosesthe system
and opensthe pitfdls and tries to rectify it.

As we know, our country believesin a
democratic way of living and Indiahas completed
gxty fiveyears of itsindependence. Itis4ill inits
youth stage. Our country has been successfully
aurviving asthe largest democracy of the world.
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Pradipta Ku. Biswal

Thepaliticd thinkersof our country have provided
anew way of functioning for the rurd India as
Sseventy percent of thetota population resde here.
A szeable number of population congst of tribes
who have their own compartment of culture. Itis
rightly said ‘the soul of Indiaremainsin villages’
Inlast two decadesiit is observed that liberdism
hasitsimpact onvariousdimensonsof thehuman
civilization. Establishment of market economy
creates challenge to traditional cultures and
vaues. The rich culturd heritage of our country
faces a setback due to cultural homogenization.
It affectsthe urban population most and gradualy
cregps into rura circle. Neoliberal consensus
mekes culture Smple but it loses its identity. But
despite of seriousblow totherurd Indiait inherits
the cultura heritage. Asthe modern society isthe
consumer of mass culture produced by the
developed countries like USA, the country like
ours now faces chdlenge in the conservation of
our culture. But the rurd Indiais il shining with
arich culturd outcome. Culturd plurdity isfound
inits soul though it has some modern touch.

Mass media is a powerful influencer in
the present go of life. Starting from book to
internet it has catalytic action to the wide
population. It acts asamass mobilizer irrepective
of literacy. It distributes message abruptly. Where
adminigration can't reach, mass media touches
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the heart of the darkest spot of the globe. There
was atime where the rura India had no chance
to think over adaily newspaper, whereupon there
was awide gap between rura and urban segment.
But now rurd culture with urban tagte prevailsin
rurd India. Still we have to go a long way to
generate awareness among rurd people. It does
not imply that urban people with al modern
amenities have nothing to changefor enriching our
culture.

Severd nationd programmes have been
launched for poverty aleviation, employment
generation, food security, abalition of child Iabour,
safeguard of human rights, empowerment of
women, ensuring education for all, right to
information, rura dectrification, safe drinking
water, road connectivity, access to mass media,
etc. Prominent among them are Mahatma Gandhi
National Rural Employment Guarantee Act
(MGNREGA), Swarngjayanti Gram Swarozgar
Yojana (SGSY), Pradhan Mantri Gram Sadak
Yojana (PMGSY), Indira Awas Yojana (IAY),
National Socid Assstance Programme (NSAP),
National Land Records Modernisation
Progranme (NLRMP), Integrated watershed
Management Progranme (IWMP), Right To
Information (RTI), Right To Education (RTE),
RaghtriyaMadhyamik SkshyaAbhiyan (RMSA),
formation of Saf Help Groups (SHGS).

All these programmes need specia care
by themediapersonnd for smooth arrival of these
programmes to the needy people of the country.
Teevison broadcast programme and community
radio service are very hepful in this regard.
Newspapersand journashave no lessimportance
in propagating the misson of the government.

Our State Government has initiated
severd commendable stepsfor al sectionsof our
society. It haslaunched Biju KBK Y gjana, Janani

Suraksha Yojana, Supply of rice a the rate of
rupeestwo to BPL families. Mo Pokhari Y ojang,
Mo KudiaY ojana, Biju Rurd Electrification Plan,
Madhubabu Pension Plan, Bi-cycle Scheme for
students of tenth standard, bore well to farmers,
compensation to the farmers for drought and
untimely rain, severd wefare programmesfor SC/
ST & rurd road connecting programme, internet
connectivity, incentives to SHGs etc. For the
successful implementation of these programmes
media has aresponsible role to play. In order to
generate awarenessthereisno other wegpon than
mass media The Rurd Development Department
of Odisha sinceitsinception and Panchayati Ry
Department is thriving ahead for implementing
rural welfare plans. Rural works, rural water
supply and sanitation are mgjor thrust arees of
rural programmes. But as we know due to
ignorance of the people the welfare programmes
donot yield desirable results. Hence media
especidly dectronic mediahasto play avitd role
in generaing avarenessamong rurd people. Every
Panchayat is connected with website and Gram
Rozgar Sebaks are ready to provide up-to-date
knowledge to rurd people. ‘Knowledge is the
best vaccine for al maladies . Mass media can
provide knowledge to each section of people.

Some say massmediaisopiate of masses
and otherssay itisavitd aspect of human society.
As we know we are living in a globalised
knowledge world we have to change oursalves
to cope up with this changing world. Sometimes
mass media is criticized on ethical ground.
Sometimes media publishes distorted newswhich
creates imbalance in the society. It is the
responghility of the media persons to go deep
into the matter before publication. They should
publish redl, judicious, true facts rather than
polarized stories. It should befreefrom any bias.
It should try to develop four types of citizenship
politica, economic, socid and culturd citizenship.
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Especidly the culturd citizenship involves new
democretic Sructuresof dissemination and control
of information and culture (Mass media and art
etc) which alow every member of the community
to take part in the process and at the same time
develop higher intellectud and cultura potentidl.
The dite which control them filter out the views
of redity which they seeto befit to bemade public.
The press people most of the times fed hard
pressed to express freely the real views.
Individuds use the press for their benefit and for

November - 2012

favour of their groups and it Sometimes mobilizes
the people in awrong way. Freedom of pressis
highly essential for its better performance.
Commercidization, paliticisation, individudization
of pressleadsto yellow journadism. Hence press
should be a regulator and reflector of public
opinion in an unprgjudiced and honest manner.

Pradipta Kumar Biswal, Lecturer, R.S. Mahavidyalaya,
Odagaon, Dist- Nayagarh.

Ethicsand Media

Mediaisundoubtedly very fast, vast and powerful
mode of communication. Nor doesit only apped
avad audience it has got a tremendous impact
on the palitical run of a country and culture of a
sodiety. FHIms, TV shows, Journdism (newspapers
and newschannels) al comeunder short yet large
"Medid'. By "Ethics and Media' we generdly
discuss the ethics in journdism which influences
the mindset of people and moulds the society.
Starting from westher forecast to "what will be
your future ?" It tellsyou anything and everything.
With such an impact any misconduct or
irresponsible act can not only affect but shake
the very base on which we havelaid our so much
comfortable lives. Sadly this is what happening.
So much power has come into their hands that
they have garted taking advantage of the faith
and liability of people. It has given away its base
to the chegp "money making" business. Fase
storiesare made huge sensation, money stopsthe
newsof many to create high classbusnesspeople
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Anwesha Mohanty

and paliticiansindulgedinillegd practices. Cheagp
news are made highlight. Hooding of Amitabh
Bachchan's houseisanews but so many villages
smashed by the flood is not covered as news.
SRK's protein diet to get 6 packs is a news but
the plight of millions in Sarvation is nat a news.
They clearly show what will make people stick
totheir channelsor get acopy of their newspaper
everyday. Ethicsin mediais lacking so much so
that people have now started to question its
credibility. Without daiming of being origind, sad
"with great power comes great responshility.”
With more than 7000 newspapers and 80 news
channels running in the country can't a common
man turn to any one of 7080 to get origina 'un-
made news, to know exactly how ishislifegoing
to be dtered the next day ?

Anwesha Mohanty, D-7/F - Rail
Chandrasekharpur, Bhubaneswar-23.

Vihar,
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Media Responsbilities and Ethics

Media has been rightly considered as the fourth
pillar of Indian Democracy. Democracy canthrive
not only under the vigilant eye of it'slegidatures,
but dso under the care and guidance of public
opinion and the pressin “par excdlence’ is the
vehicle through which opinion can be articul ated.
It's role is not only limited to reflecting public
opinion but in indructing it and giving it proper
orientation and guidance. For this reason, media
accdlam mord right to free expresson, which is
supposed to be free from deliberately making
irresponsible errors.

In recent years, blended with advance
technology, media has become more powerful
than before. 1t has become asignificant driver of
growth in Economics, socio-economic
development, strengthening of democracy and
also safeguarding and enriching the cultural,
political and socid fabrics of the Nation. Lying
on the basis of ethical principles, the media
sometimes forget its socid obligation and mord
rights. Though the Constitution of India has
conferred the Press the Freedom of Speech or
the Freedom of Expressonvide, itsArticle 19(1),
at the same time in Article 19 (2) provides
reasonabl e restrictions on exercise of freedom of
expression and speech in the interest of
(@ sovereignty and integrity of India (b) the
security of the State () friendly rdationswith the

Puspanjali Paikaray

foreign states (d) public order : decency or
mortality (€) contempt of court (f) defamation
(g) incitement to an offence. So it is not judtified
to say that absolute rights have been conferred to
media to right to speak or publish without
respongbility whatever one may choose. With al
such condtitutiond provisons and side by sde
restrictions and with around forty numbers of
norms and conditions on ethics and principles of
Journdismwhichislad by PressCouncil of Indig,
some sections of media, though not al, devoid of
ethicsfor the growth of their channd / publications

Some prominent eventscannot beomitted
without citing examples. Theevent which occurred
on the night of July, 9, 2012 in Guwahati,
triggered nationwide consciousness. A teenaged
girl after attending abirthday party at apubinthe
populated area of Guwahati was manhandled and
tortured by a group of 20 to 30 youths. A locd
news channd “News Live’ as its studio was
nearby, recorded the shameless incident and
broadcast it. The video went vird on the internet
after thechannel posted it on*“Tube’ that shocked
the nation. The mob molestated the girl for more
than 30 minutes until passersby and police
rescued her. But that channel’s reporter and
cameraperson failed to carry the human gpproach
and were only interested in raings. This event
brought heavy reaction on the behaviour of the
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men who outraged the modesty of the teenaged
girl and aso raised an ageold question about the
media, that, should ajourndist beadlent observer
of such ashamdessact ?

Eventhough, News-Live's crew of
Guwahdti helped the police to identify and arrest
the moletersbut at the sametimefailed toinform
the policeingtantly which raised eyebrowsonther
mord duties. Instead, the reporter ingtigated the
mob to act such disgraceful act for TRP
(Televison Rating Point) of their channd. By that
timethere was awide coverage of that event and
news in other media aso published out that the
local channd team interrogated the girl about her
identity which was purely unethicd. For the sake
of popularity of the channel, they invited
nationwide criticism. As a result of which the
editor-in-chief of that particular channel resigned
from the job and the reporter quit the job. Buit it
was unfortunate, that the national mediaforgot to
andyse this unethica sde whereas focusng on
arrest of the culprits and failure of law and order
gtuation of Assam.

Similar event dso happened in Gaya of
Bihar, where, out of frustration awomean poured
kerosene on her to set fire and to put herself into
end. Seeing the event, a cameraman available
there, did not resist her rather took her
photograph for hiscredit. If itisminutely anadysed
many such eventstake placewhere mediafailsto
live up to its human obligation and are only
interested in rating.

In print media aso, such types of events
happen, when thereis corporate conflicts, politica
rivalry, crime detection, forgetting moral
contention media put them into controversy. Some
reporters and editors pose different attitude for
the reputation of their papers, knowingly they
digtort the news keeping the truth far behind. It
not only affectsthe public aso raise questionson
thair credibility.
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In this context, eminent journdis, S.S.
Agrawd in his publication has quoted, “Public
Interest isthebagic principleunderlying thewhole
philosophy of Press. He sad, it is unethical on
the part of the editor to hold back information
which gives an ingght into the functioning of the
Government. Citing the Boforsissue decade ago,
Agrawd said how ChitraSubramanyam of Indian
Expressand N. Ram of The Hindu were thefirst
two media victims where the Editors did not
publish their reports for their convenience, for
which both the reporters resigned from the job.
Tobefrank to say, news should carry sacredness
and truthfulness, so that the comment would be
free. Press Council of Indiahas clearly indicated
what should be the mora conduct of media
Council hasclarified about distorting and twisting
of news, which influence the public mind in a
negative way and therefore does not come under
mord respongbility of media

Accuracy, pre-verification and caution
againgt defamatory writings and refrain from
deliberately twisting the report are the essentia
parts of ethicd journaism.

Ladtly, mediaisthemirror of Democracy.
Thetender plant of Democracy flourishesonly in
an amosphere where there is a free interchange
of views and idess. It has not only amord rights
but a mord duty. Prabhu Chawla, the Eminent
Journdist has said that mediashould act upon for
the grester interest of the nation like farmersand
soldiers. Mord duty and responsibility never count
the persond interest. Thus coordination between
thought and expression should be based on
truthfulness, transparency, objectivity and public
accountability, which are the ethics of media.

Puspanjali Paikaray, Asst. Inf. Officer, | & PR
Department, Bhubaneswar.
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Ethicsand Media

The word 'Medid carries alot of weight and is
perceived differently by peopleof different walks
a different times. In layman'sterm, mediaare dl
thoseentitiesthat offer information, educationand
entertainment for various purposes. As a fourth
pillar of Democracy, media have been playing an
important rolefor the protection of law and justice.
Though it is devoid of any powers to punish the
law-breakers, it is consdered as one of the most
important instruments for safeguarding socia
justice in ademocracy like India

"Let noble thoughts come to us from
every 9de' istheeterna message of theRig Veda
given savera millenia ago sgnifying the freedom
of expression.

Article 19(1)(a) of the Condtitution of
India guarantees to the citizen, the right to
"Freedom of speech and expression.” Themedia
purvey public opinion and shapeit. Parliamentary
democracy can flourish only under the watchful
eyes of media

At atimewhen the globdisation of Indian
economy has brought about dragtic changeinthe
media scape and the Indian Press is aso going
globd, the respongbility of pressisto safeguard
the interest of the people and the Nation has
increased manifold. While playing the role of
informer, the mediad so take shepe of amoativator
and a leader. All pervasve and dl powerful is
mediasimpact on society. With so much strength
and power, the media can't lose sight of its
privileges, duties and obligations.

Salini Mahapatra

Media is mandated to follow certain
ethics in collecting and disseminating the
information viz., ensuring authenticity of the news,
useof restrained and socidly acceptable language
for ensuring objectivity and fairness in reporting
and kesping in mind, its cascading effect on the
society and on the individuals and ingtitutions
concerned.

As Albert Schweitzer, German Noble
Peace Prize winning mission doctor and theologian
had remarked "The firg sep in the evolution of
ethic is a sense of solidarity with other human
beings."

Ethicsisacode of vauesthat govern our
lives, and are thus very essentid for mord and
hedthy life. In context of the press, "Ethics' may
be described as a set of mora principles and
values which guide the conduct of journalism. The
ethicsare essentialy sdlf restraint to be practised
by the journdigts voluntarily, to preserve and
promote the trust of the people and to maintain
their own credibility and not betray the faith and
confidence of the people.

The media al over the world have
accepted that code of ethics should cover at least
the following areas of conduct; i.e. honesty and
faireness, duty to provide an opportunity to reply
to criticad opinions as well as to criticd factud
reportage, appearance as well as reality of
objectivity, repect for privacy, duty to distinguish
between facts and opinion, duty not to use
dishonest means to obtain information, duty not
to endanger people and the duty not to prgjudge
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the guilt of an accused and to publish the dismissal
of charges againg or acquittal of any one about
whom the paper previousy had reported that
charges had been filed or that a trial had
commenced.

Thefreedom of presshasto be preserved
and protected not only from outside interference
but equaly from those within. These measures
not only ensure the accountability of media and
act as a brake on the arbitrary and unabridled
use of power but also help to enhance the
credibility of press. These ethics are not in the
nature of control on the press but are necessary
for fair and objective use of the press for
maintaining freedom of speech and expressonin
true spirit. It is to be appreciated that our
legidation very wisdly did not entrust on the
council the task of 'laying down' a code of

conduct. For ethicscannot be mined down adtrait
packet. These broad principles are flexible,
generd principles, therange, thereechandterrain
of which are wider than those of law.

To conclude, best are the words of
Mahatma Gandhi, an eminent journdig, "thesole
aim of journalism should be service. The
newspaper press is a great power; but just as
unchained torrent of water submerges the whole
country side and devastates crops, even 0 an
uncontrolled pen serves but to destroy. If the
control isfrom without, it proves more poisonous
than want of contral. It can be profitable only
when exercised from within."

Salini Mahapatra, Class-1X (A), Student, D.A.V. Public
School, Chandrasekharpur, Bhubaneswar.

Media and Devel opment

Media s the path through which development is
possble. Mediaisthevoice of public. Itisplaying
avitd roleindally life. Itisimpossbleto develop
the society without the involvement of Media. It
provides so many things to the public. It is an
ingrument through which helpless gets its right.
Thedirty corruption behind the people comesto
thelimelight only through Media. Medianot only
provide the information but dso encourage the
peopleto rasethar voiceagaing injudtice, to fight
againg corruption. Generdly people are thinking
thet if their children watch any programme, serid
or movie in televison they will go to the wrong
path but this concept iswrong because at the end
of every programme there must be a lesson. In
fact it not only teaches lesson but also gives
message to the audience/viewers/readers that be
dert, beaware, becauseredity ismore dangerous
than this programme. Media is the key to
development. Through media we are getting dl
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Punam Seth

information which is directly or indirectly
encourage the society to put step towards
development. The bond between Media and
development is inseparable. In fact it will not
wrong if | say Mediais the key thet fits the lock
of any development. Media is the eye of the
society. Day or night media is kegping eye on
society. Any development without media is
impossble. My words are insufficient to write
about the advantages of Media. Mediais like a
tree. Like tree every branches of media, every
root, every ledf, every fruit are serving the public.
While rendering its valuable service towards
sodiety themediashould beimpartia and it should
be courageous enough to bring out the truth
without any sort of influence from any corner.

Punam Seth, C2M-161, Chhend, Rourkela
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